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There are no extraordinary
people,
There are just people capable of
doing the extraordinary.
- They are the ones who seize the
day and make it exceptional.

They walk amongst YOU.
They are YOU.

That melting pot of humanity
who defied convention, disrupted
the norm
and showed a nation
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Change. A truly dynamic word, as powerful as its essence. It can be uplifting or disruptive, but what truly

matters is how we drive it.

The Tata Mumbai Marathon embodies this spirit of
transformation. Over the last twenty years, it has
reshaped the sporting culture of our country, putting
the city onthe global running map, fostering a culture
of fitness, and inspiring resilience. It has become a
movement that fills every heart with pride, pulsating
tothe rhythm of Har Dil Mumbai.

The Tata Mumbai Marathon has provided a platform
that has redefined participative sport in India. It has
given brands an authentic way to connect with their
audiences, provided a purpose-driven stage for social
fundraising, and empowered runners to showcase
Mumbai's passion, endurance, and unbreakable
spirit.

When we launched the inaugural Mumbai Marathon

in 2003, with the first edition held in February 2004,

we planted five seeds of purpose:

- Tobring pride and prestige to Mumbai

- Topromote health andfitness

- Tofoster social harmony

- Tocreateaninclusive charity
paradigm

- Tosupport Indian athletics

Today, with the faith,
support and blessing of all
our stakeholders, these
seeds have blossomed
into something
extraordinary. This
success belongs to
every runner who

has laced up their
shoes, every brand

that took a leap of

faith with us,

every government body that supported it, and to the
running community that made it theirown.

Today, the race is beyond a sporting event. It has
significantly impacted India's fitness culture, social
development, economic growth, and sustainability
efforts. The 2025 event alone has created a socio-
economic and health impact of INR 530 crores on the
state and city.

In 2004, India had barely 10,000 registered runners.
Today, 2.7 million people participate in at least one
race annually, fuelling a $450 million
ecosystem—spanning events, nutrition, apparel,
training, technology and more. Every 90 seconds, a
new runner laces up andjoinsthis movement!

With 140 million health-conscious individuals in India,
our journey has only just begun. Our mission
is to take this running revolution
further—to make an 'active lifestyle'
not just a choice, but a way of life
forIndia.

Participative sports are
now the fastest-growing
sporting segment in
India, with running
leading the charge. And
as we step into the
future, this movement
will only grow stronger,
continuing to inspire
generations to run,
dream, and achieve...
#ChangeBeganHere.
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€€ Tata Mumbai Marathon is the best sports
social event that | have ever seen. The unique
aspect is that it provides a platform for all to
come and participate.”

Shri. C P Radhakrishnan
Hon'ble Governor gf Maharashtra




€€ The Tata Mumbai Marathon is a miracle in
itself—beautiful, growing, and bringing
people together, whether as participants or
supporters. Women's participation, currently
at 30%, should rise because running fosters
sisterhood and bonding. TMM s
extraordinary in the most ordinary way,
driving philanthropy and making running
mainstream. Running matters above all—no
matter when you reach thefinish line, I would
love to do the Tata Mumbai Marathon!”

Smt. Amruta Fadnavis
Social Activist




Shri. Rahul Narvekar

Hon'ble Speaker, Maharashtra Legislative Assembly

€6Tata Mumbai Marathon has grown into one of the city's
major attractions, and the experience is linked to the city's
unguenchable optimism and spirit.”

Shri. Dattatray Vithoba Bharane

Minister of Sports and Youth Welfare, Government of Maharashtra

€€The Tata Mumbai Marathon is more than a race; it's a
celebration of unity, brings together people from all walks
of life, showcasing the spirit of Mumbai and India to the
world. This event inspires fitness, togetherness, and the
determination to overcome every challenge.”

Shri. Chhagan Bhujbal

ML A, Got. g(Muﬁamsﬁtm

“I have witnessed this race since its inception. It's a festival of
Mumbaiand I'm thrilled to see it grow into one of the top 10
marathonsin the world.”




Mrs. Sujata Saunik

Chief Secretary, Government of Maharashtra

¢€The event bolsters Mumbai's economy, benefitting sectors
such as tourism, hospitality and retail. The influx of
participants and spectators generates increased activity
across hotels, restaurants, and transportation services,
reinforcing the marathon'srole asa key economicdriver.”

Shri. Vivek Phansalkar-1PS

Commissioner g[ Police, Mumbai

“Our police teams have worked meticulously with the
organisers, sister agencies and stakeholders to ensure that
the event went off smoothly, providing a secure and happy
environment for the participants and minimiz-ing
inconvenience to citizens. It was a collective effort that
reflected the unity of the city dedication of every-one
involved with a sense of purpose.”

Shri. Adille Sumariwalla
Vice President, World Athletics

€€ This is where India's running movement started 20 years

ago, and thisiswhere our Indian long and middle-distance
runners got an opportunity to perform alongside the best
intheworld.”



Shri. Bahadur Singh Sagoo

President, Indian Athletics

€€0over 65,000 people took part this year, a reflection of the
growing awareness of fitness and wellness in the country. It
all started here 20 yearsago!”

PacoBorao
President, AIMS

“Running is not just a sport; it's a celebration of life, social
impact, solidarity, and friendship. And this is what |
witnessed at 20th Tata Mumbai Marathon.”

Shri. Dharam Veer Meena
General Manager, Central Rui[way

€€The Tata Mumbai Marathon is a true reflection of the city's
vibrant energy, sense of community, and humanity,and we
are extremely happy to support the event with special
trainsonraceday.”




Shri. Ashok Misra

General Manager, Western Raifway

“Thanks to TMM, running has become a trend. More and
more people are lacing up their shoes and participating in
marathons across the country. This has truly transformed
the sportslandscape.”

Alessio Punzi,
Head of Running, World Athletics

€€|t's fantastic—a cultural shift is underway! Twenty yearsago,
when this movement started, visionaries like the Singh
brothers and Procam created the Tata Mumbai Marathon.
In these two decades, 2.6 million people have discovered
the sport of running—and counting! This is just the
beginning. Today, we mark an important anniversary, but
even greaterthingslieahead.”




€6Tata Mumbai Marathon was the first marathon | ran in
2008, and it pushed me towards sponsoring a marathon.
That moment planted the seed for our sponsorships across
the world— be it Amsterdam, New York, Boston, London,
and Sydney now.

Running has become a culture. Since its inception in 2004,
the efforts of Anil and Vivek have built a massive platform,
inspiring countless Indians to embrace fitness. Running
unites people, promotes peace, harmony, and
togetherness,and bringsthe city alive.

The Tata Mumbai Marathon is also the largest sporting
\ philanthropy eventinthiscountry.”

N Chandrasekaran

Chairman, Tata Sons

“Running is a sport for everyone—anyone can take it up,and
anyone can enjoy it. At TCS, running is more than just a
sport; it's a way of life that fosters fitness, camaraderie, and
community. The Tata Mumbai Marathon, in particular,
stands out for its unmatched spirit. It's a celebration of
Mumbai's heart and soul, and for me, no better marathon
embodies the true spirit of togetherness and the Dream
Run here-noonecan matchitsbuzz”

K Krithivasan
CEO, Tata Consu[tancy Services




“The Tata Mumbai Marathon is not just a run; it's an
electrifying festival! With 60,000 runners, including 13,000
in the full marathon and 14,000 in the half, it's only a matter
of time before it surpasses the half. This event sets the tone
for inspiration, witnessing elite men and women run
alongside everyday heroes. The Mumbai Marathon is on its
way to joining the global league of marathons like Boston

and Chicago.”

V Vaidyanathan

MD & CEO, IDFC FIRST Bank

€| was super elated to run the 20th edition of the Tata
Mumbai Marathon this year. | have participated in TMM
three times, and | truly believe that it is a symbol of
endurance, resilience, and community spirit. This
partnership reflects our commitment to well-being and
excellence to have a Sound Mind, Sound Body. The event
surely has the presentiment of becoming one of the world
majorsin future.”

Yasuhito Hirota

Chairman © CEO, ASICS Corporation



Most marathons test endurance. The Tata Mumbai
Marathon (TMM) does something more - it
transforms every stride into an act of giving,
turning a race into India’s largest movement for
social change. Here, philanthropy belongs to
anyone willing to run, fundraise, or rally behind a
cause.

After all, philanthropy at the TMM is not an
afterthought. It is woven into the very fabric of the
event. With 250+ NGOs participating annually,
representing diverse sectors such as education,
healthcare, disability rights, environmental
sustainability, gender equality, livelihood
generation and more, they are engaging new
supporters, amplifying their causes, and creating
long-term impact that extends far beyond race
day. Making this possible is the TMM philanthropy
platform —a model built on personal engagement,
where fundraisers are encouraged to deeply
connect with NGOs rather than passively donating.
This platform allows runners to dedicate their race
to acause, transforming each step they take into a
commitment to social change. An increasing
number of non-runners too step up, embracing
peer-to-peer fundraising to mobilise their personal
networks, raise funds, and drive awareness for
causes they believe in. Corporate teams have also
become integral to this movement, fostering a
culture of giving within workplaces by sponsoring
employeestoruninsupport of NGOs.

Atthe heart ofthe TMM's philanthropy model isthe
nonprofit United Way Mumbai, the official
philanthropy partner that ensures the platform is
not just a fundraising avenue, but a credible,
transparent, and inclusive space for giving. UWM's
role goes beyond simply managing donations -
creating an ecosystem where NGOs, fundraisers,
companies, and donors can come together in a
way that is equitable and impactful. UWM
facilitates this through one-on-one support,
ensuring that fundraising remains a human-
driven effort rather than an automated process.

Additionally, UWM works to level the playing field,
ensuring that every participating NGO, from large
institutions to grassroots initiatives, has an equal
opportunity to engage supporters and raise funds.
Beyond facilitating donations, UWM shapes
philanthropy into a movement rather than a
transaction. By designing a cause-neutral,
accountable system, it enables individuals and
companies to not only contribute but to advocate,
fundraise, and establish long-term connections
with the causes they support. The marathon,
under this structure, becomes more than a one-
time event — serving as a gateway to sustained
engagement, where a single fundraising effort can
lead tolifelong involvement in social change.



The 20" edition of the Tata Mumbai Marathon
wasn't just a landmark event — it was a reflection of
how far we've come in making philanthropy more
accessible, participatory, and deeply interwoven
with sport. Over the years, the marathon has
evolved beyond a single race; it has become a
catalyst for collective giving, showing that
philanthropyis nolonger confined to a select few.
It belongs to communities, workplaces,
families, and individuals who believe in
the power of change and impact.

As the official Philanthropy 4
Partner since 2009, we at
United Way Mumbai,
working alongside Procam
International, have had the
privilege of facilitating this
evolution — witnessing
firsthand how TMM has
transformed not just how
people give, but how they
engage with the causes they
care about.

This year, TMM 2025 saw 35318
raised for social impact, marking a
new high in our shared
commitment to change. 9 TMM
Change Legends went beyond
personal generosity, rallying their
networks to raise over a crore each,

bringing in not just funds but also new supporters,
and proving that fundraising is about
commitment and belief as much as generosity.
13,000 individuals ran for a cause, supporting 275
NGOs across education, healthcare, women'’s
empowerment, and more. The corporate sector,
too continued to play a crucial role, with 165
companies fielding 246 teams, and
1,446 individuals creating
fundraising campaigns that
brought new supporters
into the fold. The result?
A movement that
extends well beyond
race day, with
ripples of change
felt across sectors
and communities.

This platform
thrives because of
the individuals,
NGOs, and
corporate teams who
recognise its potential

beyond the race. And as
we enter TMM 2026, we
look forward to seeing this
community push the
" boundaries of impact once
again!
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TOTAL FUNDS RAISED (across 20 editions)

R483.22 crore
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Change Runners are individuals who choose to do more than just run—they

turn their participation in the Tata Mumbai Marathon into an opportunity to
support a cause. Instead of simply securing a running bib, they commit to
fundraising, ensuring that the money they raise directly supports NGOs working
on critical issues. By raising a minimum of 1.75 lakh, they make a real difference
inthelivesofthose in need.

At the TMM 2025, 203 Change Runners stand alongside a growing community of
runners who have chosen to make their race more meaningful. With fundraising
milestones ranging from Fundraiser Bronze to TMM Change Legend, each
contribution transformsthe marathon into aforce for good!



CHANGE

TMM Change Legends are individuals who have raised over

X1 crore in a single edition of the TMM — an achievement that places
them in a league of their own. After all, raising such a sum is no small
feat; it requires dedication, influence, and a deep commitment to the
causes they support.

At TMM 2025, 9 such TMM Change Legends are celebrated for
their remarkable efforts. Their success is a testament to what’s
possible when philanthropy is personal — when individuals choose to
not just give, but to mobilise, inspire, and drive large-scale change.
By harnessing their networks and resources, they prove that impact
isn’t just about institutions; it’s about people stepping up, taking
action, and leaving a legacy that extends far beyond the race day.

egends



DR. BIJAL MEHTA

Trustee, Shrimad Rajchandra Love and Care

FUNDS RAISED: X3,26,60,000
For SHRIMAD RAJCHANDRA LOVE AND CARE

“ The true beneficiary of philanthropy is often oneself.
Research shows that those involved in charitable
activities experience greater well-being and fulfillment.
After 27 years in service, I find immense joy in seeing
my daughter, Meera, follow in my footsteps, dedicating
herself to meaningful causes and continuing the
tradition of giving back.”




How does it feel to be a Change Legend at the Tata
Mumbai Marathon?

Achieving the Change Legend status at the Tata
Mumbai Marathon has been an incredible milestone.
While | have always been passionate about inspiring
the youth to fundraise, this year’s goal of raising
significant funds for the Shrimad Rajchandra Animal
Hospital, surpassing X100 crore, required collective
efforts. The support from new donors and the unity
within ourteam wastruly remarkable.

Tell us about your journey into fundraising.

My fundraising journey began during my early years as
a medical student when Pujya Gurudevshri entrusted
me with the role of project manager and trustee at a
hospital in Dharampur. Hisguidance instilled in me the
principle that we serve not out of duty but out of love.
Witnessing the tangible impact of our efforts on rural
communities reinforced my belief in the power of
fundraising.

What inspires you to raise funds tirelessly?

True generosity knows no boundaries, as | have
witnessed countless times throughout my fundraising
journey. One of the most touching moments was
meeting a humble watchman from a small housing
society, who, when approached for a donation, readily
contributed X50. His eyes shone with pride, not
because of the amount, but because he felt honoured
to be considered capable of giving. This act of
selflessness reinforced my belief that giving is not
about how much one donates but about the spirit
behind it.

What is the most fulfilling aspect of fundraising?
Our fundraising efforts have come full circle as we see
individuals whose lives were touched by our projects
return to give back. From a young girl who pursued
medical studies and now serves at our hospital, to
students who became teachers and are now shaping
young minds, the impact of our collective efforts
continues to grow. Their dedication exemplifies the
true essence of service — a continuous cycle of
empowermentand upliftment.



SHYAM JASANI

Director, Jasani Grmfp

FUNDS RAISED: X1,87,00,026
For SHRIMAD RAJCHANDRA LOVE AND CARE

“ True joy lies in giving. It is essential to believe in the
cause you support and remain steadfast in your
commitment despite challenges. Rejections are
inevitable, but they should never deter us from working
toward meaningful change. Whether you raise four
crore or four lakh, what truly matters is the impact and
fulfilment derived from being part of a greater cause.
Every contribution, big or small, plays a crucial role in
making a difference.”




How do events like the Tata Mumbai Marathon
enable change?

The Tata Mumbai Marathon is a testament to Mumbai's
unwavering spirit. The seamless organisation by
Procam and United Way Mumbai, combined with the
enthusiasm of participants and supporters, showcases
the collective dedication behind this iconic event. It is
truly inspiring to witness how the marathon unites
individuals and organisations to create a lasting
impact. | feel privileged to be associated with such a
powerful platform that fosterschange.

Please share the story and inspiration behind your
fundraising journey.

My fundraising journey is deeply rooted in my father's
philanthropic legacy which spans over two decades.
Inspired by his unwavering commitment, | took up the
responsibility of fundraising a few years ago. Our family
has always been actively involved in social causes,
particularly the Shrimad Rajchandra Hospital and
Research Centre. While | focus on fundraising, my
father dedicates himselfto hands-on service, which has
profoundly shaped my perspective on philanthropy.
His daily involvement at the hospital reinforces the idea
that true giving goes beyond financial contributions; it
isabout actively participating in making a difference.

This year, our fundraising efforts were directed toward
the upcoming Shrimad Rajchandra Animal Hospital,
and the overwhelming support from donors was truly
heartening. The generosity and eagerness to
contribute to animal welfare demonstrated the deep-
seated compassion within our commmunity.

What impact has this journey had on you
personally?

Earlier this year, | had the opportunity to serve at the
‘Healing Hands Create Impact’ medical camp in
Dharampur. Seeing nearly 15,000 people seeking
medical aid was a humbling experience. The camp
provided treatment for mental health issues, lifestyle
diseases, and even complex surgeries. The dedication
of doctors and volunteers, many of whom travelled
internationally to serve, was nothing short of inspiring.
Witnessing the gratitude on the faces of those
receiving care reaffirmed my belief in the power of
collective action.



DR. MEERA MEHTA

Student, Ophthalmology, D Y Patil Medical College

FUNDS RAISED: X1,25,00,026
For SHRIMAD RAJCHANDRA LOVE AND CARE

1%

1 firmly believe that serving others is an expression of
gratitude for the countless blessings I have received.
Once again, in 2025, I had the privilege of raising funds
for Shrimad Rajchandra Love and Care through the
Tata Mumbai Marathon.”




Meera Mehta, a student of ophthalmology at the DY
Patil Medical College, a runner and fundraiser at the
Tata Mumbai Marathon for 13 years shares her journey
and the purpose that keeps her going. Over the years,
Meera has been instrumental in inspiring and
motivating many young adults to take up a cause,
supportand fundraise through this sporting platform.

Across 13 years, she has cumulatively fundraised
34,02,99,486 for the various causes of Shrimad
Rajchandra Love and Care.

What inspired you to become a fundraiser?

From an early age, | was inspired by Pujya Gurudevshri
to cultivate love and compassion, which became the
driving force behind my fundraising journey spanning
over a decade. His teachings instilled in me a deep
sense of duty toward the welfare of all living beings. |
am immensely grateful to Shrimad Rajchandra Love
and Care for providing me with incredible
opportunities to serve. Through giving, | have come to
realise that we receive much more than we offer.

How will the raised funds support your cause?

The funds raised will contribute to the upcoming 150-
bed Shrimad Rajchandra Animal Hospital, a beacon of
compassion and care. Equipped with eight state-of-
the-art operating theaters and the first animal blood
bank in Western India, the hospital will set new
benchmarksinanimal healthcare.

| extend my heartfelt gratitude to every donor who
contributed to this noble cause. Their generosity has
brought us closer to a world where animals are treated
with the kindness and respect they deserve.



SADASHIV RAO

Ex—CEO, NIIF & IFL, Independent Director, Yes Bank

FUNDS RAISED: X1,18,77,300
For Isha Education

¢

€] believe that fundraising is an exercise in character
building. Asking for money without expectations and
getting rejected or ignored can hurt. But once you cross
that barrier theres nothing to be ashamed of, so

overcoming your ego is the fundamental barrier people
have to overcome.”




How do you approach fundraising?

| tend to start my appeals around Navaratri time,
typically in October, with a greeting and my
fundraising appeal. | then send a gentle reminder
around Diwali, which is usually about 20 days later.
Around Christmas time or New Year, | send a third
reminder, often with season's greetings. Then, about
one week before the race in the third week of January, |
send another reminder. After the race, | share my race
timing and a photo as proof that | ran, and to thank
donors. Finally, there's one last reminder before the
donation deadline, which is usually around the first
week of February.

What is the biggest hurdle that prevents people
from getting involved in fundraising?

In my view, the biggest problem people face is the
initial discomfort or awkwardness they feel about
asking for money. They worry about how the other
person might react. However, once you cross that
barrier, you realise it's not so daunting. If you don't let
your ego get bruised by a curt reply, you can just keep
reaching out.

What drives you to raise funds year after year?

My main motivation comes from the cause itself —
education for underprivileged children. It truly touches
my heart to know that 60% of these students are first-
generation school goers from rural villages in Tamil
Nadu; their parents and grandparents never had the
opportunity to go to school. When the cause is so close
to your heart, your ego doesn't matter, and you don't
mind persistently asking for help from a wide range of
people.I'm happy to receive whatever people can or are
ableto contribute.

How has your fundraising strategy evolved?

When | began fundraising, | started primarily with
friends and work colleagues, but over the years, | have
widened the universe of people | appeal to. So, | started
sending appeals to people | knew from previous jobs
and social acquaintances. At one point, | remember
sending appeals to over 600 people and getting a
response fromaround 200.

Another idea came from a good friend, Jitendra, who
sadly is no longer with us. He suggested making an
appeal whereby | would match the amount that people
contributed. This really incentivised potential donors,
as they could see their donation having double the
impact. | actively use this, especially when reaching o
tonewer donorseachyearas|widen my network.




UTPPAL MEHTA

Founder and Director, Lajayems Jewellers Pvt.Ltd.

FUNDS RAISED: X1,13,25,026
For SHRIMAD RAJCHANDRA LOVE AND CARE

“Life is a marathon, not a sprint, and our true race is not
against time but against indifference. In the end, what
we take with us is not wealth but the love we give, the
lives we touch, and the difference we make. As Shrimad
Rajchandraji beautifully said, ‘Tu sukhi hoi, toh
bijaano vichaar kar’ (‘If you are happy, fortunate, or
privileged, then think of others too’)”




Uttpal Mehta, a runner at the Tata Mumbai Marathon
for over a decade, as well as a fundraiser and volunteer
at Shrimad Rajchandra Mission, Dharampur, shares his
inspiration behind giving and insights as a leading
fundraiser.

Your fundraising journey at TMM?

Thisjourney which began over a decade ago hasbeen a
deeply enriching experience. Running for a cause
transforms a personal challenge into a collective act of
service. | was inspired by the wisdom of Shrimad
Rajchandraji, who taught that true happiness lies in
serving others. This philosophy, brought to life by Pujya
Gurudevshri Rakeshji, made fundraising for Shrimad
Rajchandra Love and Care (SRLC) a natural choice for
me.

How does the mission of your charity resonate with
your personal values and experiences?

SRLC'S mission aligns perfectly with my core values —
compassion, service, and transformation. The
organisation is not just about providing aid, it is about
empowering lives with dignity and self-reliance and
transforming communities by nurturing their body,
mind, and soul. This resonates with my belief that true
development is holistic, ethical, and deeply rooted in
service.

How did you develop your fundraising strategy?
Fundraising, at its heart, is not about asking but about
inspiring. | have learned that people don't donate to
causes - they donate to beliefs, emotions, and a vision
they resonate with. My strategy has been to share
stories, not statistics. | connect with donors through
heartfelt conversations, showing them how their
contributions create real change. This includes
developing personalised impact reports, virtual
storytelling sessions, and engaging corporate
partnerships. | also harness the power of social media,
video messages, and live testimonials to bridge the gap
between donors and beneficiaries. Fundraising is not
just about reaching a target; it is about building a
community of changemakers.

What advice would you give others looking to make
asocialimpact?

One profound lesson | have learned is that you may not
be able to change the whole world, but you can
definitely change someone's world. Whether it is a
child receiving education, a patient getting life-saving
care, or a family finding hope, every small act of
kindness createsripples of transformation.

Tothose aspiring to make animpact, | say:

« Serve with purity of intent: True service is not for
recognition but for the upliftment of others.

« Build genuine connections: Fundraising is about
relationships, not just transactions; inspire trust and
shareyour passion.

+ Be persistent and patient: Change takes time.
Every effort, no matter how small, is a step toward a
better world.

« Letyour actions reflect your values: When you live
whatyou believe in,you become an inspiration.



SUNIT KOTHARI

Director, Diatrends Jewellery

FUNDS RAISED: *1,10,00,026
For SHRIMAD RAJCHANDRA LOVE AND CARE

“Believe in your cause and in yourself. When you
genuinely commit to making a difference, others will be

inspired to join you. Trust that even small efforts can
create lasting change.”




Your Association with the Tata Mumbai Marathon
Participating in the Tata Mumbai Marathon 2025 was a
deeply fulfilling experience. While achieving the title of
“Change Legend” is an honour, the real reward lies in
witnessing the tangible impact of our projects on
underserved communities. Itis also inspiring to see my
daughter actively fundraise, following the path she
observed growing up. Her enthusiasm reinforces that
theimpact of giving extends across generations.

The Journey of Fundraising

My fundraising journey began in 2015-16 with
“Yugpurush - Mahatma Ke Mahatma,” a theatrical
production highlighting the life of Shrimad
Rajchandraji. The proceeds supported the
establishment of the Shrimad Rajchandra Hospital,
which today provides world-class healthcare to tribal
communities. This experience ignited my passion for
philanthropy, leading to deeper engagement with
fundraising through TMM.

The Impact of Giving

One unforgettable moment was meeting a Parsi
gentleman in Mumbai who was deeply moved by our
women’'s empowerment project. His generous
contribution and subsequent visit to Dharampur
solidified his commitment to our cause. Similarly,
during the pandemic, our “Circle of Love and Care”
project provided food to migrant workers,
demonstrating the power of collective compassion.



AJAY H MEHTA

Trustee, ADHAR

FUNDS RAISED: %1,09,92,552
For ADHAR

¢ Never be afraid to ask for funds, there'’s no shame in
asking money for a good cause. While 90% of the
people you approach may decline, I would rather think
about the 10% who give, andthe impact it can create.”




Ajay Mehta, a chartered accountant and full-time
trustee of ADHAR, an NGO dedicated to the lifelong
care of intellectually disabled adults, shares a journey
that underscores the profound fulfilment found in
dedicating one’s time and resources to a meaningful
cause.

Whatinspired you to raise funds for ADHAR?

My connection with ADHAR began with my aunt, who
is a special child and has been living at the Badlapur
campus since 1998. Over time, | came to appreciate the
institution, its cause, and the work they do. While |
initially could only offer occasional donations, the
desire to contribute more meaningfully stayed with
me, and | finally became a trustee in October 2016.
Since then, practically all my time has been committed
toserving and raising fundsfor ADHAR.

Please share your Tata Mumbai Marathon journey
with us.

I've been associated with the Tata Mumbai Marathon
since 2013, initially as a half marathon runner, and since
2019 as a fundraiser for ADHAR, participating in the
Dream Run. Despite a very early morning start,
logistical and other challenges, it is a sheer joy to watch
and feel the excitement among our special residents as
theywalk the route, soaking in the festive environment,
cheering and meeting people, making it a more
fulfilling experience.

In addition to the fundraising, the association with
TMM has helped build goodwill among donors, which
extends beyond the run itself. This came to the fore last
year when we had a requirement for a vehicle at our
Nashik centre. | reached out to 4-5 people, and we got
confirmations from three donors over the weekend; in
fact, we had to decline subsequent offers, including
one from a corporate. This illustrates the strong belief
and trust people have in ADHAR's work, which elicits a
swiftand generous response when we need help.

What advice would you share with other
fundraisers?
| have three main lessonstoshare:

* If you don't ask you are missing an opportunity. As
| learned from experienced fundraisers, never be
afraid to ask for funds; there's no shame in asking
money for a good cause. While 90% of the people
you approach may decline, | would rather think
aboutthel10%who give,and theimpactit can create.

* There is no age limit to starting fundraising. For
this, | can't look beyond our 96-year-old trustee Shri
Sitaram Chandawarkar the 90-year-old resident
trustee of our Badlapur campus, Smt. Saraswathi,
both of whom have helped raise significant funds
over the years. Personally, their enthusiasm

{ continuestoinspire me.
* Believe in your cause and know your NGO. It is a
bane of the space we operatein, butitisalso a reality
that most people who donate money have had a
bad experience with NGOs. So as a fundraiser, it is
. vital for potential donors to see your belief in the
1 cause and your knowledge about the workings of
the NGO you're supporting.
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VILLY DOCTOR

Founder, Life of Light Trust

FUNDS RAISED: ¥1,09,32,405
For Light of Life Trust

¢ One advice I would share with those looking to make a
social impact is: Start small, stay true to your cause,
and never lose sight of the bigger picture. If your heart
is in the right place, and you're open to learning along
the way, you'll make an impact — even if it's one life at a
time.”

UZE LIFE Al N




Villy Doctor is the visionary behind the Light of Life
Trust and its transformative Anando project. Founded
in 2002, with the Anando project launched in 2005, the
Light of Life Trust embodies core values of equality and
compassion, striving to break the cycle of poverty one
life at a time. Through her dedicated efforts and
leveraging platforms like the Tata Mumbai Marathon,
her organisation provides vital support, enabling
countless young individuals to complete their
education and build lives of dignity. In this insightful
Q&A, shesharestheinspiration behind this unwavering
commitment, the profound impact of her fundraising
strategies, and the crucial lessons learned about
bringing about a meaningful social impact.

What inspired you to raise funds for charity?

Having spent decades working closely with rural
communities across India, for me, it all began with a
simple but painful observation-seeing bright, talented
children in rural India being forced to leave school
because their families just couldn’t afford to keep them
there. These were children with so much potential, yet
their dreams were quietly slipping away, not because
they lacked ability, but because they lacked
opportunity.

| couldn't just stand by and watch that happen, and
that is how we established Light of Life Trust in 2002. It
has been a deeply personal journey for me, walking
alongside these children, watching them grow, thrive,
and achieve what once feltimpossible.

Tata Mumbai Marathon journey

The Tata Mumbai Marathon has been such ablessingin
thisjourney.It'sincredible to see people come together
—runners, fundraisers, corporate partners—all uniting
around the simple belief that every child deserves a
chance. The funds we raise through TMM directly
change lives, and for me, there's no greater motivation
than knowing that.

Whenyou see the smile ofayoung girlwhoisthefirstin
her family to graduate, or hear the pride in a parent's
voice when their child gets their first job — that's the
inspiration | carry with me every single day. And that’s
why | continue todo thiswork.

Changingonelifeatatime

Among the many stories that have stayed with me over
the years, one that always comes to mind is that of
Bhagyashree, a young girl from rural Maharashtra. Her
father passed away when she was very young, and her
mother used to sell flowers outside the temple and do
domestic work to make ends meet. They lived in a
house strung on four poles with no basic amenities like
electricity and water. She was on the verge of dropping
out of schooltoworkand helpathome.

With support from the Anando project, funded by the
generosity of our donors and partners, Bhagyashree
not only stayed in school but excelled. She not only
completed her secondary education but also pursued a
degree. Today she is employed with a stable income,
has bought her own home, supports her family, and
hasbecome aninspiration for othersin hervillage.



GAGAN BANGA

FUNDS RAISED: X1,03,82,007
For Seva Sadan Society




CHANGE

Change Icons are individuals whose fundraising efforts go

beyond financial contributions — they turn philanthropy into a
movement. By raising between I50 lakh and 399,99,999 in a
single edition of the TMM, they bridge the gap between
generosity and action, ensuring that critical resources reach the
causes they champion.

At the TMM 2025, we have 2 such Change Icons, whose
contributions extend beyond race day, inspiring others to see
fundraising not just as giving, but as advocacy — mobilising
networks, sparking conversations, and creating a ripple effect of
sustained support for social change.

COIl



VIVER KUDVA

Former Managing Director, India and
CEEMEA, Franklin Templeton Investments

FUNDS RAISED: X70,44,547
For United Way Mumbai

€€ 7he biggest lesson I've learned is that passion and persistence are essential in fundraising—but the most important step is
simply to ask. Many people are willing to support a cause; they just need to be invited to contribute. When you ask, you give
them the opportunity to make a difference.”

Association with the Tata Mumbai Marathon and
fundraising

My association with TMM began as a board member of
United Way Mumbai in 2009, where | first-hand saw the
marathon’s incredible impact as a platform for
philanthropy. Initially, | intended to support dementia
care through personal philanthropic efforts. However, |
soon realized that dementia is a growing and urgent
issue in India—one that demands collective action rather
than individual contributions. This realization led me to
leverage TMM as a platform to rally more people around
the cause and drive meaningful change.

TMM'’s ability to bring visibility and resources to critical
social issues makes it an ideal avenue for raising
awareness and funds for dementia care. By harnessing
the power of the marathon, we can ensure that both
patientsand caregiversreceive the supportthey need.

How does the mission of your charity resonate with
your personal values and experiences?

Dementia care is not just a cause for me—it is a deeply
personal mission shaped by my own experiences. As
India’s population ages, | believe it is crucial to ensure a
dignified and well-supported journey for those affected

by dementia. My philanthropic work focuses on
empowering caregivers—both professional and family
members—through structured training programs, and
also on efforts to strengthen the infrastructure and
ecosystem for dementia caregiving.

When my sister was diagnosed with Alzheimer's in 2011, |
witnessed first-hand the immense gaps in dementia
care, particularly in caregiver support, which remains an
underrepresented area in philanthropy. This experience
reinforced my commitment to driving change and
ensuring that those caring for dementia patients receive
the knowledge, resources, and emotional support they
need.

How have you developed your fundraising strategy?

My fundraising strategy was built entirely on personal
outreach. While | had experience handling corporate
philanthropicinitiatives, reaching out to my network was
a new and initially uncomfortable step for me. To
encourage contributions, | committed to match
donations — an approach that not only maximised the
impact of each contribution, but also inspired more
people to support this cause. | was both surprised and
deeply moved by the overwhelming support | received.



FR. GEORGE VATTAMATTATHIL

Diocese gf Ka[yan

FUNDS RAISED: 50,12,700
For Karunya Trust

€€ The Tata Mumbai Marathon is a great platform, and the screening process associated with fundraising NGOs lends
credibility and transparency. And knowing fully well that the funds will be used for the intended purpose makes it
easier for you to seek funds from potential donors.”

What inspired you to work with the poor and in
particular, the tribal communities?

When | came to Mumbai from Kerala, seeing the slums
and living conditions was a real shock for me. During my
formation time as a priest, while studying in the
seminary, | decided to opt to stay out in a slum. This really
opened my eyes to a different kind of poverty. That's
when | realised that there are many tribals in the western
region, in Maharashtra, Gujarat, and Madhya Pradesh
who need help and support.

Tell us about the project you're raising funds for.

| celebrate 25 years of my priestly ordination thisyear,and
as a mark of gratitude, | have chosen to help 25 tribal
families build a house through Karunya Trust. This
project is being undertaken in the tribal zones of Thane
district, where we have an existing and effective social

work happening. As part of this project, we are help tribal
families build good houses on their land and help them
improve their quality of life. The funds raised through the
Tata Mumbai Marathon will be used solely for building
houses, and we aim to finish this project before the 2026
edition of the marathon.

How did you overcome the hurdles while fundraising?
When | started raising funds for the housing project,
some people said that | was doing it for personal
publicity. But having lived with tribals in the slums, |
knew the reality of the state of tribals, which made it
easier to ignore such criticisms and comments. So
whenever | receive a contribution from someone, it
makes me happy, and even happier when | can make a
differenceinthelivesof others.



Change Champions are those who

choose to make their run matter in a
bigger way, raising between 325 lakh
and %49,99,999 for causes they believe
in. Instead of just crossing the finish
line, they are helping NGOs cross
critical milestones—funding programs,
expanding reach, and transforming
lives.

The TMM 2025 celebrates 4 such
Change Champions, who are proving
that personal effort can translate into
collective impact.

CHANGE

hampion



DR. NIRMAL SURYA

FUNDS RAISED: ¥46,00,593
For Epilepsy Foundation

Dr. Nirmal Surya is a neurologist, Chairman of Surya Neuro
Centre and, the Founder, Trustee, and Chairman of Epilepsy
Foundation India, an NGO dedicated to supporting
individuals with epilepsy. Dr. Surya has been involved with
the Tata Mumbai Marathon since 2011, using it as a platform
toraise fundsfor hisNGO.

Fundraising journey with the Tata Mumbai Marathon
“My association with the Tata Mumbai Marathon began in 2011 when I
was introduced to it by Vivek Singh from Procam, who made me aware
of how I could raise funds through the run. My primary motivation was
to raise funds for the Epilepsy Foundation India.

We have raised significant funds through the years, and a particularly
memorable period was between 2011 and 2018, when we raised nearly
Z1.5 crore, which allowed us to buy a dedicated 1,000-square-foot
facility in South Mumbai, right opposite Bombay Hospital. This was
only possible because of the consistent fundraising through the
marathon during those initial years.”

Advice for fundraisers

“From my experience, simply asking for funds is often difficult. What
I've found effective is to demonstrate the work you are doing. When
people see the tangible impact of their contribution, they are more
likely to support your cause. In addition, involving the beneficiaries of
your work in the fundraising process can be very powerful. When
patients or those directly affected speak about the activities and the
positive changes happening, it resonates much more strongly than just
me asking for money. Ultimately, it is the actions and the voices of those
you are helping that make a significant difference in fundraising.”

NAVEENCHANDRA HEGDE

FUNDS RAISED: ¥33,00,628
For Tapasya Foundation

19 We come into this world once, and before we leave, we have the
opportunity to create something meaningful. For that we don't need a
pocket full of money, just the intention of supporting a cause and the
willingness to strive for it through events like the Tata Mumbai
Marathon.”

Association with the Tata Mumbai Marathon

| have been running the Tata Mumbai Marathon since 2010,
except for in the COVID years. And while it helps me stay fit,
the opportunity to raise funds through running is a lot more
satisfying for me personally. This is particularly significant
for Tapasya Foundation as the funds raised through TMM
have helped us build palliative care facilities — a very critical
but often overlooked service for terminally ill patients.

How would you encourage others to raise funds for a
social cause?

| believe in preaching by practice. For example, if | want to
inspire a young person to run a marathon, | take them with
me. When you do something for the betterment of health or
society, people get inspired, though you still need to
communicate the message. | also feel that my journey can
open the doors of many companies who have funds for
social responsibility but might not be aware of specific
causes.




RAKESH PALAKURTI

FUNDS RAISED: ¥31,62,198
For Isha Education

Rakesh Palakurti is a Mumbai resident who passionately
supports the rural education initiative by Isha Vidhya. His
commitment to education is deeply rooted in his strong
belief that education is the passport to freedom and
gateway to prosperity. He channels his support for Isha
Vidhya through his participation in the Tata Mumbai
Marathon and 2025 was his second year as a runner and
fundraiser.

Supporting rural education

“I come from a fairly humble background, and my father always
emphasised that a good quality education was the most important
support he could provide. This instilled in me the belief that education
is key to unlocking the world and that with good quality education,
backgrounds don't matter, democratising opportunities for everyone.
And I'm glad to support Isha Vidhya, which has been pioneering rural
education for the last 18 years.”

Approach to fundraising

“The most important thing about fundraising is the credibility of the
cause and the authenticity of the usage of funds. Fundraisers need to
have a strong conviction and have a high level of involvement in the
cause they support. When I approach people for their contributions, 1
not only assure them that the money will be used effectively for the
cause but I ensure that they are regularly updated about the school,
achievements of students, new initiatives undertaken etc. This not only
gives them confidence but also helps them relate to the cause better. 1
see fundraising as a continuous journey rather than a destination. Stay
committed and stay humble is the success mantra for this journey.”

SUDHIR SHENO

FUNDS RAISED: ¥32,19,451
For Adventures Beyond Barriers Foun

Sudhir Shenoy has been a Tata Mumbai Marathon ru
since 2011 and a fundraiser since 2019, supporting ABBF, an
organisation that promotes inclusion for persons with
disability. While he continues to raise funds through the
TMM, he has gone on to mentor many non-profit voluntary
organisations. A journey that started at TMM, Sudhir’s
impact extends far beyond - he has pledged 50% of his
personal wealth to charity through the Living Pledge. His
selfless intent and actions make him an ideal philanthropist
whose influence and dedication have inspired many.

He was also instrumental in introducing the “Inclusion Run”
initiative at the Tata Mumbai Marathon, which has now
spread across other major distance running events in the
country.

About the Inclusion Run

“Back in 2020, I had the chance to meet people from ABBF after one of
my early fundraising efforts, and that s when the idea of Inclusion Run
took seed, where we pair able-bodied runners with visually impaired
and other disabled runners for a 10K run. This initiative has since
grown, and now we do similar inclusion runs in Bengaluru, Delhi, and
hopefully soon in Kolkata.

The inclusion runs give us an opportunity to introduce thousands of
people to the concept of inclusive experiential learning about
disability. This has created a whole ecosystem of allies, with corporate
leaders going back and focusing on workplace accessibility,
sensitisation, and hiring people with disabilities. This small step of
running as an ally and fundraising has had a much larger impact than [
ever imagined.”




CHANGE

Change Leaders are those who turn their

participation in the Tata Mumbai Marathon into a
force for change, raising between 210 lakh and
%24,99,999 in a single edition. Their efforts go
beyond personal achievement—they bridge the
gap between intention and impact, ensuring that
vital funds reach NGOs working on critical issues.

This year, TMM 2025 honours 18 Change
Leaders whose dedication has helped drive
meaningful change.

eader



TCM SUNDARAM

FUNDS RAISED: ¥21,28,615
For Amar Seva Sangam, Srujna Charitable
Trust, Cerebral Palsy Association of India

Bengaluru-based TCM Sundaram isthe founder of Chiratae
Ventures and a longtime Tata Mumbai Marathon regular.
He combines his passion for running with a strong
commitment to philanthropy and has supported numerous
charitiesovertheyears.

Raising funds for good

“I have been a longtime regular runner at the Tata Mumbai Marathon
because it is a great platform to fundraise. My efforts go towards
supporting three important causes. First, is higher education, which we
support through our family foundation by helping bright students from
underprivileged backgrounds complete their graduation. Second is
healthcare, focusing on cancer support and issues relating to disability
and mental health. Third, women's empowerment, particularly those in
underprivileged families where they are often the primary
breadwinners.”

Triple impact fundraising
“In addition to the funds I raise through contributors, I also match the
amount along with my organisation— Chiratae Ventures. So essentially,
every rupee donated becomes effectively three rupees. This allows us to
contribute to phenomenal nonprofits doing excellent work, which gives
me a great deal of satisfaction.”

Advice for aspiring fundraisers

“One important thing is to give enough time for people to donate, as
some may have calendar-based planning. Secondly, be prepared for a
conversion rate in the single digit — not everyone you reach out to will
donate, and that’s okay. Don t let it be disappointing. You need to go
wide to reach a larger pool of potential donors. Finally, it is crucial to
select a cause or an NGO that you relate to and have an emotional
connection with, and to be able to describe your appeal in a compelling
way. Interacting with the NGO can also help with storytelling and
strengthen your connection to the cause.”

NEERAJ SANGHI

FUNDS RAISED: ¥20,03,500
For Isha Education

Iamwhat I am because of the education I received. And 1 believe that Isha Vidhya s efforts to provide
English language and computer-based education to first-generation school-goers can significantly
improve their future opportunities and help lift them out of poverty.”

1%

My first fundraising at TMM was for the 2013 edition, and | have raised funds every year for
12 years for Isha Vidhya, including two special COVID fundraisers. | am inspired by
education, especially for rural children and the girl child. | deeply connect with Isha Vidhya
duetotheircommitment, excellent pedagogy, and the hearts of their volunteers.

While the impact is good in numbers, | feel that the real achievement is witnessed when |
visit a school and see the children having myriad dreams of doing things when they grow
up. This is a multigenerational process and early successes trickling in, hold promise for
the future.

SANJEEV KAPOOR

FUNDS RAISED: 18,52,202
For Forum for Autism

€€ i my 20 years of association with the Tata Mumbai Marathon, I have realised that running is not
Jjust about reaching the finish line. It is about the journey, the purpose, and the lives we touch along
the way. Supporting Forum for Autism has been a deeply fulfilling experience, and if my efforts can
help even one childfindtheir voice, then every step I take in this marathon is worth it. ”

As a chef, | have always believed that food has the power to nourish not just the body but
also the mind and soul. But beyond my profession, | have always felt a deep responsibility
to give back in meaningful ways. Autism is a condition that is often misunderstood, and
many families struggle to find the right support, resources, and guidance. If my efforts
can help create better awareness, provide therapy, and make life a little easier for these
families,then | considerthat a privilege.




FUNDS RAISED: X17,02,000
For Karunya Trust

€€ My association with TMM began in 2023, and since then, I have been supporting Karunya Trust, an
NGO that has been a beacon of hope for the underprivileged for over 26 years. The TMM platform
has enabled us to raise funds and awareness for our work at Karunya Trust in empowering
marginalised communities, amplifying the impact of our work and making a difference in the lives of
thousands of people. I have witnessed firsthand the impact of our fundraising efforts on the lives of
those we serve. From providing healthcare and education to empowering rag pickers and tribals,
our work has brought hope and dignity to countless individuals. Seeing the smiles on their faces and
witnessing their resilience has been a truly humbling experience.

1 am honoured to be a part of this remarkable effort, and look forward to continuing our work and
creating a brighter future for all. ”

DEEPAK VED

FUNDS RAISED: ¥16,20,000
For Central Chinmaya Mission Trust

¢« Chinmaya Mission's motto is 'To give maximum happiness to maximum people for maximum time .
Ifwe are able to achieve this in a small way by our actions, isn't it a step in the right direction? ”

My sister Falguni Sampat and | have been raising funds through TMM for the last 3 years.
We support the Chinmaya Mission's main cause - Education for underprivileged children
in rural India. Our values resonate with Chinmaya Mission's goal; to provide to the
individuals from all backgrounds, with the wisdom of Vedanta and practical means for
spiritual growth and happiness, enabling them to become positive contributors to
society.

We kept our fundraising strategy simple and connected with as many contacts as
possible with humble requests to support this noble cause. We've learned from Pujya
Gurudev Swami Chinmayanandaji to keep faith in the Lord Almighty when seeking funds.
When ourintentionsare pure, the outcome will be as HE wishes.

RESHMA JAIN

FUNDS RAISED: X15,61,000
For Shrimad Rajchandra Love and Care

“; feel blessed to have been able to raise funds through the Tata Mumbai Marathon for 14 years and
to support the transformative work of Shrimad Rajchandra Mission.”

“Animals cannot express their illness like humans, nor can they express their gratitude,”
Pujya Gurudevshri once said, “helping them is truly nishkam seva - selfless service -
service in its purest form.” These words resonate deeply with me as we work to establish
an 84,000-square-foot, 150-bed multi-specialty animal hospital.

While our current focus is the groundbreaking animal hospital in rural South Gujarat, my
fundraising journey spans several humanitarian initiatives including the Shrimad
Rajchandra Hospital, Shrimad Rajchandra Science College, and projects for education
and women'sempowerment.
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PREMAL VORA

FUNDS RAISED: X15,50,000 hplez 4
For Shrimad Rajchandra Love and Care

€€ believe that asking for contributions is my prerogative as a potential fundraiser, and it is the
potential donor s prerogative to refuse. There s nothing to feel bad about it.”’

My inspiration for charity comes from my Guruji Pujya Rakeshji who has always
encouraged usto share our time, resources, and contacts for societal development. Once
at Tata Memorial Hospital, | saw a distressed woman with two kids whose young husband
had a terminal diagnosis and they lacked financial resources. This unnerved me and
reminded me of my Guruji's words: “You are very fortunate, share it with others, it doesn’t
reduce”.



V S PARTHASARATHY

FUNDS RAISED: 13,74,751
For Computer Shiksha

€« This year, as I ran the Tata Mumbai Marathon, I carried more than just a bib number. I carried the
dreams of thousandls of students who, with the power of digital literacy, will go on to become data
scientists, Al engineers, and innovators of tomorrow.”

Adecade ago, when I first laced up my running shoes for the Tata Mumbai Marathon, my
goal was simple - fitness. But something felt incomplete. The miles | ran strengthened
my body, but my heart longed for something bigger. | needed a reason beyond myself, a
purpose that would make every step more meaningful. That's when | started running to
raise funds.

Computer Shiksha came into my life post retirement. Their vision is so bold yet so simple:
foundational computer literacy for every underserved child, at a cost unheard of. In
addition to teaching children how to use a computer, they ensure access to digital

ANISHA JOHRI

FUNDS RAISED: X12,75,409
For Family Service Centre

“1 ‘ve been a participant at the Tata Mumbai Marathon since 2011; and across 12 editions, I've
collected over 1.3 crores from 1,085 generous donors for Family Service Centre. The wonderful
work they do in the space of adoption inspired us to raise funds for them, to enable them to continue
their goodwork.”

“We have been closely associated with FSC for over 16 years since we adopted our daughter
Shivika. In an age when families are getting fragmented, the cause of keeping families together as a
way of community building is something that strongly resonates with me.”

“Ifyou believe in a cause, you should definitely use TMM to raise funds; the platform enjoys a lot of
credibility which encourages people to donate. In the busy lives we live today, people can sometimes
forget to donate after confirming their contribution, in such scenarios, one should not hesitate to
send a gentle reminder.”

RAHUL KADRI

FUNDS RAISED: %12,20,000
For Vipla Foundation

education,and empower every child with skills to shape their futures.

€€ 've been running the Tata Mumbai Marathon since 2010 to raise funds and create awareness for
the education of underprivileged children, and I look forward to continuing supporting the Vipla
Foundation through the event in future. It is an opportunity for anyone and everyone to contribute
towards social issues and create a legacy of impacting lives positively."
If one dreams, one can work towards achieving it. My mother and founder of Vipla
Foundation, the late Mrs. Vipula Kadri, was a testament to this. She envisioned making
India a child-friendly nation 36 years ago, and today, Vipla through interventions in early
childhood care and education, specialised support for deaf and intellectually disabled
children, remedial education and programs to safeguard women and children from
gender-based violence, has touched lives of over 2 million beneficiaries across 500+
villages and urban communities. | aim to follow in my mother's footsteps to ensure
children are provided care and education as early as possible to lay a strong foundation for
theirfuture.

SHAHIN BACHA

FUNDS RAISED: *11,68,011
For Vasantha Memorial Trust

“Running the Tata Mumbai Marathon for the first time was more than just a race but a journey of
noble purpose. Supporting Vasantha Memorial Trust means standing for dignity, hope, and healing.
Every step I took was towards ‘making cancer never.’If we have the power to help, we must; the best
way to findyourselfis to lose yourselfin the service of others.”

| support Vasantha Memorial Trust through TMM, whose holistic approach to cancer
deeply resonated with me. Their commitment to low-cost or free treatment ensures that
even those with limited means can access lifesaving care, and their latest initiative - Ann-
Vasantham, provides nutritious meals to patients and caregivers at Tata Memorial and
KEM hospitals. Supporting their mission has been truly transformative and rewarding; it
has deepened my sense of empathy, gratitude, and purpose. More than anything, it has
reinforced my beliefthat small efforts, when combined, can lead to meaningful change.




SHIVAPRASAD KHENED

FUNDS RAISED: X11,34,089
For ADHAR

€451 reflect on TMM 2025, I am filled with pride — not just in the funds raised, but in the love, unity,
and empathy that made it possible. This experience has taught me that even the shyest among us can

find their voice when the cause is worthy, and that together, we can build a world where no one is left
behind.”

This was my second year fundraising for ADHAR at TMM — an organisation that holds a
special place in my heart —an NGO that has a highly noble objective to serve mentally
challenged adults. ADHAR is a home away from home where they are cared for and
provided time and pace of their own to lead a life of happiness. As | ran and raised funds
this edition, | thought of the smiles at ADHAR - the joy on the faces of the cared-for and
their loved ones, the relief of a parent who knows their child’s future is secure. That is the
truevictory of TMM.

THOMAS MATHEW

FUNDS RAISED: X10,92,000
For Karunya Trust

“Running with the multitudes of men, women and children — representing a microcosm of this
remarkable city — has always been a thrilling experience. Mumbaikars always actively participate,
and those who are not running usually make it a point to show up and cheer the runners.”’

My family and | have been proud participants in the TMM from its very inception and we
have been associated as Dream Runners and fundraisers from the year Karunya Trust
began participating in the event. And the knowledge that our participation helps us raise
fundsfor Karunya Trust,and in turn help so many noble causes, is our greatest motivation.
Karunya Trust has been using these funds for projects that benefit underprivileged
children for their education and healthcare. While my donors were extremely graciousin
loosening their purse strings, this activity also helped in spreading awareness among
them on Karunya Trust and their various projects.

SUDHANSHU VATS

FUNDS RAISED: %10,86,502
For The Akanksha Foundation

€€ The 2025 Tata Mumbai Marathon marked my 15th full marathon, and it has been a truly memorable
journey. But this journey isn t mine alone — it's a collective effort. We need more people to engage
with social causes like this, so that together we can bring about meaningful change.”

I've been privileged to work with The Akanksha Foundation for over a decade now. They
are transforming lives by providing high-quality education — especially a strong primary
education foundation - to children from underserved communities. For nearly 30 years,
they've been doing thisacross Mumbai, Pune, PCMC, and Nagpur.

In 2012, | adopted a class of 40 students, and since then, I've been supporting their
educational expenses every year. Today, Akanksha alumni are thriving in various fields,
from IT to hospitality, airlines, and retail. This is a testament to the power of education and
the dedication of the entire Akanksha team.

SIDDHARTH AGARWAL

FUNDS RAISED: ¥10,34,500
For Urban Health Resource Centre




PYUSH KHULLAR

FUNDS RAISED: ¥10,06,100
For Arushi Society

€] have been running marathons for a long and eventful 17 years and fundraising for 9,
something I deeply cherish. Growing up in a modest household, I knew the struggles of financia
constraints. So when I became financially independent,  was eager to help those in need.”
| first heard of Arushi from a close friend and mentor - Yogesh Gera, who introduced me
tothe foundersandtheincredible work they do with underprivileged children.

Arushi, which means ‘rays of light', is a reflection of the radiant joy that emanates from the
children who call Arushi home. The moment you meet them, they envelop you inawarm,
golden light of happiness. Their smiles and laughter are nothing short of infectious, and
their unwavering optimism is a beacon of hope for all who encounter them. This, and the
support of my contributors, continue to inspire and motivate me to keep fundraising.

PRADEEP RATHOD

FUNDS RAISED: X10,03,000
For Epilepsy Foundation

“ find true satisfaction in serving others and believe that everyone deserves equal opportunities in

life and I urge everyone to continue their contributions and efforts to uplift those in need. To
everyone involved in fundraising — just do it, and remember that enough is never enough.”
I've been a proud participant in the Tata Mumbai Marathon for the past 5 years, and I'm
deeply committed to supporting the Epilepsy Foundation. Giving back to society is my
core belief, which has led me to be involved with numerous charitable organisations; |
even run my own trust which actively works in rural areas to improve education, water
conservation and health.

Dr.Nirmal Surya'sincredible work for epilepsy awareness and supportisatrueinspiration,
and it's what motivated me to associate with the Epilepsy Foundation and make a
significant contribution to the foundation’'svital work.

NILESH NANDOSKAR

FUNDS RAISED: X10,00,052
For Karunya Trust

f.:" €€ Ive been a part of the Tata Mumbai Marathon for the last ten years. ['ve been raising funds for

-y ! Karunya Trust which works at the grassroots level to uplifi marginalised individuals and
i communities by providing access to holistic education, healthcare, livelihood opportunities, and
= stable shelter.”

| am personally associated with Karunya Trust's Gyaansathi project, which provides
education to children from the rag-picking community of Deonar dumping ground in
Govandi, Mumbai.

| firmly believe that education isthe key to transforming the lives of the underprivileged. |
& have witnessed Gyaansathi transform the lives of children, from shy and diffident to
confident and hopeful youth striving for a better future. Raising funds has helped me
contribute to this noble cause and I'm grateful for getting an opportunity to become an
agent ofchangeforgood.




CHANGE

Change Investors are fundraisers who recognise

that philanthropy is not just about giving—it’s about
investing in change. By raising between X5 lakh and
29,99,999 in a single Tata Mumbai Marathon
edition, they channel resources toward causes that
need them most, enabling long-term solutions rather
than short-term relief. Their commitment reflects the
power of individual action in shaping collective
progress. This year, TMM 2025 celebrates 23
Change Investors whose efforts have helped create
lasting social impact.

nvestors
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B S SALUJA

FUNDS RAISED: ¥8,54,403
Access Life Assistance
Foundation
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GURPREET SINGH

FUNDS RAISED: ¥7,80,500
Childline India Foundation

MAANAYATA DUTT

FUNDS RAISED: X7,27,179
Nargis Dutt Foundation

RAJKUMAR &
RAJA SUDHAN

FUNDS RAISED: ¥8,11,121
Isha Education

L
RIYA JOSHI

FUNDS RAISED: ¥7,39,401
Sanskriti Samvardhan Mandal

PRASAD BAJI

FUNDS RAISED: X6,73,103
Cuddles Foundation

KABIR AGARWAL

FUNDS RAISED: X7,86,100
Urban Health Resource Centre

SHIRAZ RUSTOMJEE

FUNDS RAISED: X7,31,000
Alibaug Solid Waste
Management Association-
Project Amhi

DR. JANKI SANTOKE

FUNDS RAISED: ¥ 6,71,112
Vedanta Wisdom Trust
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JIGNA DEDHIA

FUNDS RAISED: X 6,30,601
Shrimad Rajchandra
Love and Care

Y K SAPRU

FUNDS RAISED: X 5,46,095
Cancer Patients Aid
Association

YASH ASHAR

FUNDS RAISED: R 5,24,002
CEQUE

§ l.-..

NYLA MASOOD

FUNDS RAISED: ¥ 5,91,202
Dhai Akshar Educational Trust

D)

RAMESH
MANGALESWARAN

FUNDS RAISED: X 5,44,999
MBA Foundation
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HIMANSHU VYAS

FUNDS RAISED: ¥ 5,14,003
educo

PRABHAKAR B PATIL

FUNDS RAISED: X 5,87,956
United Way Mumbai

K W

JOY FERNANDES

FUNDS RAISED: X 5,44,550
Reach Education Action
Programme (REAP)

_IL-:_‘
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VINODINI LULLA

FUNDS RAISED: X 5,10,001
Childrens Movement for
Civic Awareness

.




PARUL SETH VISHWAS RAKESHH MEHTA

FUNDS RAISED: X 5,05,000 MADHAV GORE FUNDS RAISED: X 5,00,000
V Care Foundation, Urja Trust FUNDS RAISED: X 5,01,250 Epilepsy Foundation
ADHAR

KAMAL KUMAR KAVEETA

CHOUDHARY ASHOK GOEL
FUNDS RAISED: ¥ 5,00,000 FUNDS RAISED: ¥ 5,00,000

Epilepsy Foundation Epilepsy Foundation



CHANGE

Change Influencers are individuals who push beyond
the ordinary, raising between 2.5 lakh and %4,99,999
during TMM. Their efforts ensure that vital programmes
continue, resources reach those who need them, and
change is sustained beyond race day.

At TMM 2025, 29 individuals will be recognized as
Change Influencers, proving that when people use their
platforms for good, the impact extends far beyond race
day.

nfluencer



POONAM BAGAI &
MUKUL MARWAH

FUNDS RAISED: %4,87,203
CanKids KidsCan

JAYRAM SHETTY

FUNDS RAISED: X3,67,804
Tapasya Foundation

KARAN DAVE

FUNDS RAISED: *3,50,901
Magician Foundation (India)

CLINTO THOMAS
FRANCIS

FUNDS RAISED: X4,10,664
Karunya Trust

j —— _ ’. i
GIGY MATHEW
FUNDS RAISED: ¥3,65,823
Karunya Trust

CHRISTINE SALDANHA

FUNDS RAISED: X3,34,303
Tapasya Foundation

YOGESH GERA

FUNDS RAISED: X3,80,808
Arushi Society

RAMESH DASWANI

FUNDS RAISED: ¥3,57,001
Light of Life Trust

ANUBHAV ADLAKHA

FUNDS RAISED: ¥3,30,201

Action For Ability Development

& Inclusion (AADI)
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FRANCO LONAPPAN DANIEL RAJ ALYSHA MEHTA

FUNDS RAISED: ¥3,30,000 FUNDS RAISED: ¥3,26,833 FUNDS RAISED: ¥3,26,004
Stepping Stone Charitable Trust United Way Mumbai Vipla Foundation
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UNIVERSAL LEGAL ROY PHILIP NEELAM DIXIT
FUNDS RAISED: ¥3,16,212 FUNDS RAISED: ¥3,13,325 FUNDS RAISED: X3,11,000
The Opentree Foundation Karunya Trust Family Planning
(Toybank) Association India

._

RAKESH GANDHI ISHA MEHRA REKHA G

FUNDS RAISED: X3,06,101 FUNDS RAISED: X3,02,000 FUNDS RAISED: ¥3,00,950
Shrimad Rajchandra The PRIDE India Family Planning

Love and Care Association India



JANAK MEHTA

FUNDS RAISED: 3,00,000
Central Chinmaya
Mission Trust
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SUREKHA

FUNDS RAISED: %2,69,301
Adventures Beyond
Barriers Foundation

NAGESH
BASAVANHALLI

FUNDS RAISED: %2,60,000
Trust For Retailers And
Retail Associates Of India

DR. KALPANA APTE
FUNDS RAISED: ¥2,93,982

Family Planning
Association India

ASHOK KRISHNAN
FUNDS RAISED: %2,70,944

The Blue Ribbon
Movement Trust

RAJIV ANAND

FUNDS RAISED: X2,62,501
Alibaug Solid Waste
Management
Association- Project Amhi

DARIUS PANDOLE

FUNDS RAISED: ¥2,55,000
Khel Shala

SARIKA VIJAY DESAI

FUNDS RAISED: X2,60,000
Sparsha Charitable Trust

J- [
ARNAV SHETH

FUNDS RAISED: X2,52,500
Sankalp Rehabilitation Trust
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SEJAL SHAH RUMI CHHEDA

FUNDS RAISED: X2,52,440 FUNDS RAISED: X2,50,000
Light of Life Trust Shrimad Rajchandra

Love and Care
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CHANGE

Change Makers are individuals who choose

to make their run count for more than just
personal achievement. By raising between
Z1.75 lakh and %2,49,999 during a single
TMM edition, they turn their participation into
a commitment to social impact. Instead of
simply running, they use their strides to
mobilise resources, amplify causes, and bring
real change to communities.

This year’s TMM 2025, recognises 84 such
Change Makers for their efforts, showing that
philanthropy isn’t just about giving — it’s about
taking action.

aker



VANDANA PRABHU

FUNDS RAISED: ¥2,46,000
Sparsha Charitable Trust

"

SUGATRATNA
GAUTAM GAIKWAD

FUNDS RAISED: ¥2,41,361
Family Planning
Association India

RANJOD SINGH
KALRA

FUNDS RAISED: ¥2,35,100
Central Chinmaya
Mission Trust

: e Il"q
SITARAM M.
CHANDAVARKAR

FUNDS RAISED: R2,31,501
ADHAR

SHIKHA SHAH

FUNDS RAISED: X2,34,000
Shrimad Rajchandra
Love and Care

¥ 4
PARTH PHALKE

FUNDS RAISED: X2,31,500
Light of Life Trust

PARAMESWARAN K N

FUNDS RAISED: ¥2,37,107
Central Chinmaya
Mission Trust

SHVETA
RAMCHANDANI

FUNDS RAISED: R2,31,700
CEQUE

-

RITESH GUPT

FUNDS RAISED: X2,31,500
Touching Lives
Welfare Trust



ANCY FERNANDES

FUNDS RAISED: ¥2,27,601
Seneh- Bhavada Devi
Memorial Philanthropic Trust

S
MAKHANLAL
TALWAR

FUNDS RAISED: X2,19,800
ADHAR

SANAA SHAIKH

FUNDS RAISED: X216838
United Way Mumbai

MEHER GEORGE

NIHAR MANASWI

MEHTA

FUNDS RAISED: X2,26,412
Maitrayana

ABRAO

FUNDS RAISED: %2,19,501
Cuddles Foundation

DR. KRINA GALA

FUNDS RAISED: X2,16,003
Shrimad Rajchandra
Love and Care

VIJI VENKATESH

FUNDS RAISED: X2,25,501
Friends of Max

Lid

ANIL PARMAR

FUNDS RAISED: X2,17,834
United Way Mumbai

y
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ARTI NIMESH SHAH

FUNDS RAISED: ¥2,15,248
ADHAR



 SUDHA KAPUR

TAUTIK DAS LETIZIA DE MARTINO
FUNDS RAISED: X2,14,151 FUNDS RAISED: ¥2,10,003 FUNDS RAISED: ¥2,10,000
Family Planning St. Jude India Reality Gives
Association India Childcare Centres
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VENKATRAMAN S CHAKRADHA GANESH AMBEKAR
FUNDS RAISED: ¥2,06,420 GAMPALA FUNDS RAISED: ¥2,03,000
CanKids KidsCan, Cuddles FUNDS RAISED: ¥2,06,000 ADHAR
Foundation, Tata Cancer Emancipaction India
Care Foundation

Foundation

CHINTAN ZAVERI RAJESH JAYANTILAL SHIBANI MEHTA
FUNDS RAISED: 22.02.710 UNARKAT FUNDS RAISED: ¥2,00,600
ADHAR FUNDS RAISED: ¥2,02,001

Arushi Society
ADHAR



ANITA PISHARODY

FUNDS RAISED: %2,00,020
Childrens Movement for
Civic Awareness

RECHEL SAJESH

FUNDS RAISED: X2,00,000
Karunya Trust

KAVITA ZAVERI
FUNDS RAISED: ¥2,00,000

Shrimad Rajchandra
Love and Care

SANJAY DANGI

FUNDS RAISED: X2,00,000
Epilepsy Foundation

GOPAL JAIN

FUNDS RAISED: X2,00,000
Karunya Trust

PARAS ZAVERI

FUNDS RAISED: ¥2,00,000
Shrimad Rajchandra
Love and Care

NITIN NAYAR

FUNDS RAISED: R2,00,000
SNEHA

ANIL GOYAL

FUNDS RAISED: X2,00,000
Epilepsy Foundation

T 7
SANJAY MAGANLAL
MEHTA

FUNDS RAISED: ¥2,00,000
Epilepsy Foundation



ANAND NANDKISHORE

RATHI

FUNDS RAISED: X2,00,000
Epilepsy Foundation

b
VIJAY DESAI

FUNDS RAISED: X1,95,800
Sparsha Charitable Trust

SANTOSH ADHATRAO

FUNDS RAISED: 1,93,101
ADHAR
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MANJU PARVATIKAR

FUNDS RAISED: X1,97,000

Isha Education

MANOJ KUMAR

FUNDS RAISED: 1,95,213
Family Planning
Association India

SHARAYU AJAY
SAMARTH

FUNDS RAISED: X1,93,100
ADHAR

AMOL ACHAREKAR

FUNDS RAISED: X1,96,902
ADHAR

SEETHA
SETHURAMAN

FUNDS RAISED: %1,93,101
Cancer Patients Aid
Association

A

ALI ASGAR
SADEQIAN

FUNDS RAISED: %1,93,011
Nargis Dutt Foundation



MASATO MIYAMARU

FUNDS RAISED: X1,92,175
United Way Mumbai

GAUTAM GOR

FUNDS RAISED: 1,92,173
United Way Mumbai

YOSHIYUKI KATO

FUNDS RAISED: X 1,92,169
United Way Mumbai

MANISH KARNIK

FUNDS RAISED: X1,92,174
United Way Mumbai

SHUNSUKE MIZOE

FUNDS RAISED: X1,92,172
United Way Mumbai

ASHPAK PINJARI

FUNDS RAISED: X1,89,900
ADHAR

AKASH SANGOLE

FUNDS RAISED: X1,92,173
United Way Mumbai

il <7 e,

YASUHIRO MASUI

FUNDS RAISED: X 1,92,171
United Way Mumbai

P

SAMSON WILSON

FUNDS RAISED: X1,89,500
ADHAR
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PRIYA BIJLANI

FUNDS RAISED: X1,87,000
Isha Education

NISHA VORA

FUNDS RAISED: X1,85,000
Shrimad Rajchandra
Love and Care

RAMAKANT
BHASKARRAO JOSHI

FUNDS RAISED: X1,80,247
The PRIDE India

; il
SADIK KESHWANI

FUNDS RAISED: X1,85,400
Touching Lives
Welfare Trust

ROSE JOSEPH

FUNDS RAISED: X1,83,601
Karunya Trust

MAIA KEKOO COLAH

FUNDS RAISED: 179,500
Jai Vakeel Foundation and
Research Centre

JAGRUTI DIVISIN

BALJIT SINGH

FUNDS RAISED: X1,85,200
ADHAR

/

FUNDS RAISED: X1,81,463
Light of Life Trust

SANGEETA

DASMOHAPATRA

FUNDS RAISED: X1,78,000
ADHAR



JOYCE WIDGE

FUNDS RAISED: X1,77,101
Childrens Movement for
Civic Awareness

AAKASH KAMBLE

FUNDS RAISED: X1,75,222
Light of Life Trust

RISHABH BORKAR

FUNDS RAISED: X1,75,021
Light of Life Trust

LOLT HEALTHCARE
TEAM

FUNDS RAISED: 1,75,702
Light of Life Trust

U gIC

ASHISH ARORA

FUNDS RAISED: 1,75,130
Light of Life Trust

KARAN DUTT

FUNDS RAISED: 1,75,001
ADHAR

FUNDS RAISED: X1,75,601
Hutatma Mandal

S. VIJAYALAKSHMI

FUNDS RAISED: %1,75,110
Family Planning
Association India

SHEELA IYER

FUNDS RAISED: X1,75,001
Light of Life Trust



TORAL SHAH

JAYSHRI SUDHIR
FUNDS RAISED: X1,75,000 FUNDS RAISED: X1,75,000 TALSANIA
Shrimad Rajchandra Shrimad Rajchandra FUNDS RAISED: %1,75,000
Love and Care Love and Care Shrimad Rajchandra

Love and Care

HI SHAH

DR. PRAFULL SABADRA VINANTEE SHAH SIDD

FUNDS RAISED: X1,75,000 FUNDS RAISED: *1,75,000 FUNDS RAISED: *1,75,000
Shrimad Rajchandra Shrimad Rajchandra Shrimad Rajchandra
Love and Care Love and Care Love and Care
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SHAMIT GANDHI SUHAAS NISHANT VORA
FUNDS RAISED: %1,75,000 YARRAMSETTI FUNDS RAISED: %1,75,000
Shrimad Rajchandra FUNDS RAISED: 1,75,000 Shrimad Rajchandra

Love and Care Dignity Foundation Love and Care
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DEVANG GADA

FUNDS RAISED: 1,75,000
Shrimad Rajchandra
Love and Care

SUBHAG DESAI

FUNDS RAISED: %1,75,000
Shrimad Rajchandra
Love and Care

RUSHAB DOSHI

FUNDS RAISED: %1,75,000
Shrimad Rajchandra
Love and Care




FUNDRAISERS

Fundraisers Gold are
participation, choosing to make their run a means of
support for causes close to their hearts. By raising between
%1 lakh and %1,74,999 during a single TMM edition, they help
drive real change, ensuring that resources reach the NGOs
working tirelessly on the ground.

individuals who go beyond

Atthe TMM 2025, 57 Fundraisers Gold are being celebrated —
not just for the funds they
have raised, but for the awareness,
momentum, and commitment
they bring to the larger movement of giving.



















Young Leaders at the Tata Mumbai Marathon represent a

shift in how philanthropy is perceived—not as something to
take up later in life, but as a responsibility to act on now. These
fundraisers, all under 21, have each raised at least X1,00,000
for causes they believe in.

Whether motivated by lived experiences, a commitment to
social justice, or the simple belief that change starts with them,
they are channeling their networks, creativity, and
determination to drive impact.

This year, 53 Young Leaders stand out not just for the causes
they support, but for the belief that action, no matter how early,
can make a lasting impact.

YOUNG

ecaders



CHANGE ICON

SHAURYA GAGAN BANGA

FUNDS RAISED: ¥61,02,500
For OSCAR Foundation




CHANGE CHAMPION

ANYSSA KOTHARI

FUNDS RAISED: ¥25,11,200
For Shrimad Rajchandra Love and Care

€€ 1'm thrilled to be a part of the Tata Mumbai Marathon, which is not
only a celebration but also a powerful platform for fundraisers like me.
Through TMM, I've had the opportunity to raise funds for Shrimad
Rajchandra Love and Care (SRLC) projects, which has been a truly
rewarding experience.”

Journey with Tata Mumbai Marathon

My journey with TMM has been transformative; it has helped me
become more empathetic and confident, and I've developed
the skills to approach strangers with ease. The recognition I've
received as a Young Leader has been a great motivator,and I'm
grateful for the support. The donor support has not only helped
our mission but also supported my own growth. Through TMM,
I've had the opportunity to raise funds for the Education Centre.

Inspiration for Good

| draw inspiration fromm my guru, Pujya Gurudevshri Rakeshji
whose guidance and mentorship have been invaluable, and his
wisdom and support have been instrumental in shaping my
efforts. Also, observing the positive impact of the funds raised
on the beneficiaries of SRLC projects serves as a powerful
motivatorandareminder of why I'm doing this.

Philanthropic Insights

If I could share one advice, it would be this: TMM is a great
platform to bring change and | highly recoommend kids of all
age groups to join as Young Leaders. It is an incredible
opportunity to make a difference in the lives of others and also
togrow asindividuals by developing new skills.

CHANGE LEADER

ANAISHA TALSANIA

FUNDS RAISED: X18,25,000
For Shrimad Rajchandra Love and Care

Anaisha Talsania is a class 6 student at JBCN International School and among
the youngest fundraisers at the Tata Mumbai Marathon 2025. Inspired by
Mother Teresa, she has been fundraising at TMM since 2016 and supports
Shrimad Rajchandra Love and Care, which manages several programmes
related to mankind, animals,and the environment.

“Last year, I visited a rural animal centre in Gujarat, and saw firsthand the different
animals being cared for. This experience made me feel strongly about animals, and
that's when I decided to raise money for animal welfare. I was particularly excited this
year, because the centre I visited was raising money for a new hospital building and my
contribution would help. I even had the chance to go and place a symbolic brick myself,
and I look forward to seeing the project completed.”

“Ifirmly believe that ‘It is not enough to be compassionate, you must act’. A lot of people

are compassionate about various causes, and they feel satisfied with that compassion.
However, the real impact is in action, and the best way to get started is to go out there
and get involved in a cause they feel passionate about.”




CHANGE INVESTOR
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KRISSHNA J.
PESWANI
FUNDS RAISED: ¥8,22,856

Central Chinmaya
Mission Trust

CHANGE INVESTOR
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KRISH AJINKYA

FUNDS RAISED: X7,36,105
Alibaug Solid Waste
Management Association-
Project Amhi

CHANGE INVESTOR

MYRA M

FUNDS RAISED: X5,00,000
Arushi Society

CHANGE INVESTOR

REHAAN SHIRAZ
RUSTOMJEE
FUNDS RAISED: X8,10,100
Alibaug Solid Waste

Management Association-
Project Amhi

CHANGE INVESTOR
—_—

MIHAAN GANDHI
DHALL
FUNDS RAISED: ¥7,20,012

Ummeed Child
Development Center

CHANGE INFLUENCER
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SANAYA ASHISH
KOTECHA
FUNDS RAISED: ¥4,00,000

Jai Vakeel Foundation and
Research Centre

MIRA JOSHI

FUNDS RAISED: ¥7,56,601
Shraddha Charitable Trust,
Cuddles Foundation,
Family Planning
Association India

CHANGE INVESTOR

ANHAD VISHAL SHAH

FUNDS RAISED: ¥5,02,609
Shrimad Rajchandra
Love and Care

CHAN GJE INFLUENCER
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RIHAAN SODHANI

FUNDS RAISED: X2,83,162
World for All Animal
Care and Adoptions



CHANGE INFLUENCER

VIDEH DOSHI

FUNDS RAISED: X2,67,005
Shrimad Rajchandra
Love and Care

CHANGE MAKER

ZAHRA
FAIZULLABHOY

FUNDS RAISED: %2,31,500
Ummeed Child
Development Center

IICHANGE MAKER

SIDDHANT PARIKH

FUNDS RAISED: ¥1,89,000
CEQUE

CHANGE INFLUENCER

ZEHV CYRUS APPOO
FUNDS RAISED: X2,62,300
Light of Life Trust

CHANGE MAKER
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SMARAN ANISHETTAR

FUNDS RAISED: 2,01,823
Family Planning
Association India

CHANGE MAKER

NAISHA CHHEDA

FUNDS RAISED: 1,80,020
Rubaroo Breaking
Silences Foundation

CHANGE MAKER

RAFAELA ROY

FUNDS RAISED: X2,40,473
Karunya Trust

CHANGE MAKER
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VED DESAI

FUNDS RAISED: X2,00,000
Sparsha Charitable Trust

CHANGE MAKER

SHARIB KHAN

FUNDS RAISED: 1,77,777
Light of Life Trust



CHANGE MAKER

PURVI RAJESH
UNARKAT

FUNDS RAISED: ¥1,77,500
ADHAR

CHANGE MAKER

DHRUVI RAJESH
UNARKAT

FUNDS RAISED: X1,75,400
ADHAR

CHANGE MAKER

AARITRIKA HARSH
PRAJAKTA
CHANDRIANI

FUNDS RAISED: ?1,75,036
Rubaroo Breaking
Silences Foundation

CHANGE MAKER
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FUNDS RAISED: X1,77,102
Light of Life Trust

CHANGE MAKER

MIKHAIL MURAD
ALl KHETANI

FUNDS RAISED: X1,75,110
Light of Life Trust

CHANGE MAKER

NIVAAN CHHEDA

FUNDS RAISED: 1,75,032
Rubaroo Breaking
Silences Foundation

AAROHI JAYAKAR

CHANGE MAKER

SHERIN SARAH

FUNDS RAISED: 1,76,900
ADHAR

CHANGE MAKER

YADNYA THAKARE |

FUNDS RAISED: X1,75,100
Karunya Trust

CHANGE MAKER
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MIRAYAA AMIT SHAH

FUNDS RAISED: 1,75,026
Rubaroo Breaking
Silences Foundation



CHANGE MAKER

RUDRA VORA

FUNDS RAISED: X1,75,015
Rubaroo Breaking
Silences Foundation

CHANGE MAKER
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KHUSHI HAJARE

FUNDS RAISED: X1,75,000
Light of Life Trust

FUNDRAISER GOLD

SOPHIYA KATHAWALA

FUNDS RAISED: ¥ 1,65,000
Maharashtra State
Women's Council

CHANGE MAKER
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ZAYD GOBRANI

FUNDS RAISED: X1,75,001
Light of Life Trust

FUNDRAISER GOLD

RAAJVIR KAPOOR

FUNDS RAISED: 1,72,000
Magic Bus India
Foundation

FUNDRAISER GOLD

VIVAAN PARIKH

FUNDS RAISED: ¥1,65,000
CEQUE

CHANGE MAKER

SIDDHAM SUYOG
TAMBE

FUNDS RAISED: R1,75,000
Karunya Trust

FUNDRAISER GOLD

AVINASH
BALAKRISHNAN

FUNDS RAISED: 1,67,000
Jai Vakeel Foundation
and Research Centre

UNDRAISER GOLD
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NIHAL SWADI

FUNDS RAISED: *1,60,000
Vipla Foundation



FUNDRAISER GOLD

ARIANA ANNE
AUGUSTINE

FUNDS RAISED: X1,41,500
Jai Vakeel Foundation and
Research Centre

F UNDRA{SER GOLD
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RAJVEER DOSHI

FUNDS RAISED: %1,21,000
Shrimad Rajchandra
Love and Care

FUNDRAISER GOLD

DHITI WADHWA

FUNDS RAISED: 1,16,221
ADHAR

FUNDRAISER GOLD

ASMITA UNHALE

FUNDS RAISED: 1,33,103
Family Planning
Association India

FUNDRAISER GOLD

NIYARA SHETH

FUNDS RAISED: *1,19,390
Shrimad Rajchandra
Love and Care

FUNDRAISER GOLD

AMYRA ASHISH
SHETH

FUNDS RAISED: *1,11,001
Shrimad Rajchandra
Love and Care

FUNDRAISER GOLD

PRITI SATHE

FUNDS RAISED: ?1,21,050
Karunya Trust

FUNDRAISER GOLD

SRUSHTI GOTPAGAR

FUNDS RAISED: X1,17,500
Karunya Trust

FUNDRAISER GOLD

PRARTHANA MUDGAL

FUNDS RAISED: *1,11,000
Arushi Society



FUNDRAISER GOLD

FUNDRAISER GOLD

——
AZEEM PINJARI

&

SHARMILA
RANGANATHAN FUNDS RAISED: 1,02,100
FUNDS RAISED: %1,09,350 ADHAR
MukkaMaar

FUNDRAISER GOLD

NIRVI CHORARIA

FUNDS RAISED: %1,01,012
Shrimad Rajchandra
Love and Care

FUNDRAISER GOLD

YADNIKA SANTOSH
ADHATRAO

FUNDS RAISED: X1,02,100
ADHAR

FUNDRAISER GOLD

SANAA SEKSARIA

FUNDS RAISED: %1,01,002
Jai Vakeel Foundation
and Research Centre
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TEAMS

The TMM 2025 witnessed incredible support from corporate teams, with 165
companies rallying theiremployees to raise funds for impactful causes. Together,
these companies fielded 246 teams, raising an impressive 2,27,33,598 and
contributing ¥24,27,10,000 to support 79 NGOs.



Corporate teams at the Tata Mumbai Marathon are turning the race into more

than just a fitness challenge—it's a way to align their values with action. For
companies, it's an opportunity to foster a deeper sense of purpose among
employees, strengthen team bonds, and demonstrate their commitment to
social impact in a tangible way. For employees, it's a chance to step beyond their
workspaces, champion causesthey care about,and be part of something bigger.

This TMM saw 165 Corporates with 246 Teams stepping up, not just to run, but to
stand behind the causes that matter to them. With every kilometer and every
contribution, they're showing that businesses thrive when they invest—not justin
profits, butin people and communities.



'“i" Me-Hin Tech Edge Solutions

FUNDS RAISED: R1,19,74,704
AMOUNT CONTRIBUTED: %10,50,000
For ADHAR

Me-Hin Tech Edge Solutions has been associated with the Tata Mumbai Marathon (TMM) since 2019. This long-standing
connection reflects our commmitment to supporting initiatives that drive positive social change within our community.

Supporting ADHAR: A Commitment to the Intellectually Challenged

We proudly support ADHAR —a pioneering community-based institute dedicated to providing lifelong care, support, and
rehabilitation for over 350 intellectually challenged adults across three well-established facilities. We chose to support
ADHAR because we recognised that this is a highly neglected sector in India, often overshadowed by support for other
causes. During our initial visits to ADHAR, we were deeply moved by the affection shown by the specially-abled adult
members, who, despite having adult bodies, often have the IQ of a small child and are unaware of their disability.

The Impact of Our Association and TMM

We believe that events like TMM play a crucial role in driving social change and community well-being by providing a
phenomenal philanthropy platform for NGOs to raise funds and awareness. Our association with TMM has enabled
organisations like ADHAR to leverage the platform to significantly enhance their fundraising and awareness efforts. This
dynamic partnership has led to a remarkable surge in support for ADHAR. Procam'’s meticulous organisational expertise,
combined with United Way Mumbai's fundraising infrastructure, has empowered ADHAR to connect with a wider
community, fostering greater societal compassion and propelling ADHAR’s mission forward.

€€ 45 one of the top ten marathons globally and the largest in Asia, the Tata Mumbai Marathon serves as a
prestigious platform to amplify awareness for the cause we passionately support. This world-class event
attracts a diverse audience, including elite athletes, fitness enthusiasts, corporate teams, and
philanthropists, creating an ideal environment for meaningful engagement and advocacy.

Our active participation over the past six years has not only strengthened our presence but has also
fuelled remarkable growth in our fundraising efforts. Each year, we have witnessed an upward trajectory
in the funds collected, reflecting the increasing support from donors, volunteers, and well-wishers. The
marathon s widespread reach and credibility further enhance our ability to drive change, inspire action,

and create a lasting impact for our cause. Samson Wilson
Me - SinTect Eelge Solutions

ARk
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HIGHEST FUNDRAISING CORPORATE



Godrej & Boyce Mfg. Co. Lid.

2ND HIGHEST FUNDRAISING CORPORATE

FUNDS RAISED: X76,11,144
AMOUNT CONTRIBUTED: ¥20,00,000
For War Wounded Foundation, NASEOH, NCC EXPA

Godrej & Boyce has been the most consistent participating and fundraising company at the Tata Mumbai Marathon. Each
year, unigue initiatives are introduced to deepely engage Godrejites, fostering health, fitness and social consciousness
company-wide. Across 16 editions, Godrejites have fundraised in excess of ¥5,84,19,084 for chosen NGOs.

19

We at Godrej believe in our responsibility to care, innovate, and encourage social responsibility

to create a better environment to live and contribute for our Society. To nurture the above spirit,

we have been consecutively participating for 16 years at the TMM and will continue to do so with

immense pride, deeper involvement and greater engagement. We are confident that the 3 NGOs

whom we supported will utilize these funds raised in making this world a brighter and better place
for the beneficiaries. We encourage our Godrejites to contribute generously for the noble causes

as a part of our spirit and responsibility of caring and nurturing. Our enthusiastic participation of
Marathon runners continues to motivate more participants every year, to participate in Mumbai's

most vibrant event.

We believe that all good deeds are like seeds of goodness in making this world a better place,
which nurtures and makes a difference in the lives of deserving & needy people ”.

Harpreet Kaur

Executive Yce President § Head -
Coporate Personnel § cAdministration

Geceg Bee Ml Co 1t
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B ANCHOR Panasonic Life Solutions
- » Panasonic India Private Limited

FUNDS RAISED: 13,45,207
AMOUNT CONTRIBUTED: ¥20,00,000
For United Way Mumbai

3RD HIGHEST FUNDRAISING CORPORATE




LN Kadri Consultants Pvt. Ltd.

ARCHITECTS

4TH HIGHEST FUNDRAISING CORPORATE

FUNDS RAISED: 12,20,000
AMOUNT CONTRIBUTED: X4,60,000
For Vipla Foundation

Kadri Consultants has proudly supported the Vipla Foundation at the Tata Mumbai Marathon for over a
decade. The Vipla Foundation is dedicated to providing quality education and creating equal opportunities
for everyone in society. Their innovative programmes focus on empowering women and children from
various marginalised communities affected by intergenerational poverty. Many children in India lack access
to affordable, quality education, which significantly impactstheir future and economic prospects.

The Vipla Foundation works tirelessly to uplift these vulnerable groups and reduce the disparity between the
privileged and the underprivileged. Their dedicated efforts ensure that every child can thrive and reach their
full potential, regardless of their background. The foundation empowers each child to pursue their dreams
and nurturestheir bright future. Their consistent and sincere effortsinspire all of us at Kadri Consultants.

19

Children are the future of India, and we are proud to embark on this journey of
equality alongside the Vipla Foundation, where every child has hope and dreams, can

flourish, and no one is left behind. Through our partnership with the Tata Mumbai
Marathon, we promote employee engagement while supporting a vital cause that lays
the foundation for the future of our country.”




Me-Hin Consultants

"“i“ and Advisors

STH HIGHEST FUNDRAISING CORPORATE

FUNDS RAISED: X1,89,500
AMOUNT CONTRIBUTED: X4,60,000
For ADHAR

Me-Hin Consultants and Advisors has been associated with the Tata Mumbai Marathon since 2019. This
ongoing connection highlights our dedication to supporting initiatives that foster positive social impact
within ourcommunity.

Supporting ADHAR: ACommitment to People with Intellectual Challenges

We are proud supporters of ADHAR. ADHAR is a dedicated organisation that has been providing lifelong
residential care for intellectually challenged adults at three centres in Maharashtra since 1994. ADHAR offers
crucial lifelong support, care, and resources tailored to the unigue needs of these individuals, promoting
their inclusion, dignity, and overall well-being. We recognise the vital work ADHAR does in supporting
individuals who experience limitations in cognitive functioning, communication, and adaptive behaviours.
ADHAR addresses the significant concerns of parents regarding the long-term care of their intellectually
challenged adult children.

The Significance of TMM in Driving Social Change
Events such as TMM play a vital role in driving social change and community well-being. TMM serves as a
significant sporting platform for philanthropy in Asia, empowering NGOs by enabling them to raise crucial
funds and increase awareness for their causes. The collective participation of thousands of runners, each
supporting a cause, transforms TMM into a dynamic force for social transformation, making a meaningful
impacton communities.

€€

On the third Sunday morning of each January, Mumbai transforms into a city brimming with energy, unity, and purpose. The Tata
Mumbai Marathon turns the streets into a vibrant tapestry of participants and supporters, all gathered for a shared cause. The
usual city buzz is replaced by the rhythmic sound of footsteps and cheers, creating an atmosphere unlike any other — a
celebration of athleticism, humanity, and the spirit of giving. It's a morning when Mumbai s heart beats louder and stronger.

For the past six years, our participation in the Tata Mumbai Marathon has been a testament to unwavering dedication and
purpose. Each year, our contributions have grown steadily, showcasing not just financial impact but also the increasing
awareness and support for the causes we champion. The upward trajectory reflects the collective effort of participants, donors,
and the community coming together to make a lasting difference.”

Rajesh Unarkat
Me-Hin Consultants
and Advisors




Asian Star Datamatics HDFC Bank
Company Limited

;

Global Services Ltd. Limited

FUNDS RAISED: 10,000

AMOUNT CONTRIBUTED:
4,60,000

Light of Life Trust

p

Marsh India
Insurance
Brokers Pvt Ltd

FUNDS RAISED: 10,000

AMOUNT CONTRIBUTED:
17,10,000

Concern India
Foundation

)

>

4

FUNDS RAISED: 23,000

AMOUNT CONTRIBUTED:
10,50,000

Annam

Pipeline
Infrastructure
Limited

FUNDS RAISED: 10,020

AMOUNT CONTRIBUTED:
X20,00,000

Rubaroo Breaking
Silences
Foundation

Vasta
Lifestyle
Pvt. Ltd

FUNDS RAISED: X1,75,000

AMOUNT CONTRIBUTED:
4,60,000

Shrimad Rajchandra
Educational Trust

FUNDS RAISED: 12,000

AMOUNT CONTRIBUTED:
3,05,00,000

Light of Life Trust

The Hongkong
and Shanghai
Banking Corporation
Limited, India
FUNDS RAISED: X1,52,392

AMOUNT CONTRIBUTED:
10,50,000

SNEHA







(Alphabetical order)

NAME . FUND RAISED | SUPPORTING

: Trust For Retailers And Retail
$20,00,000 : Associates Of India;
: Shraddha Charitable Trust

360 ONE Distribution
Services Limited

Adventures Beyond
Barriers Foundation

Ace Pipeline Contracts Making The Difference
Private Ltd. Charitable Trust

Aditya Birla Education Trust -
Project Mpower

.............................................................................................................................................................

Aditya Birla Group : el T
(Aditya Birla Management : ¥60,00,000 itya |r.a dcation frust -
: Project Mpower

Corporation Pvt Ltd)

.............................................................................................................................................................

Advanz Pharma Services

. . . Light of Life Trust
(India) Private Limited IAIGLO0 RELERY e s
Ayvens % 4,60,000 United Way Mumbai
£ Make-A-Wish
Alphagrep Securities Pvt. Ltd 3 4,60,000 axe =

Foundation Of India

Anand Rathi Insurance
Broking Ltd.

Apraava Renewable Energy Adventures Beyond

. - %6,60,000 . .
Private Limited Barriers Foundation
Arkade Developers Ltd. % 26,60,000 M@ Sy 2le)in
Support Trust
AZB & Parthers % 4,60.000 Jai Vakeel Foundation and
Research Centre
Bain Cagtal Ad.VIS.OI’S (India) f % 6,60,000 f Jai Vakeel Foundation and
Private Limited : : Research Centre
Batlivala &'Karam Securities % 6,60,000 Light of Life Triist
India Pvt. Ltd.
BDP UGL.GlobaI Logistics : 2 6.60,000 : Adv§ntures Beygnd
(India) Pvt. Ltd. ; : Barriers Foundation
Belimo Automation : % 4.60,000 : Adventures Beyond

India Pvt. Ltd. : : Barriers Foundation



NAME . FUND RAISED | SUPPORTING

Biostadt India Limited T 4,60,000 Vipla Foundation
Black & Veatch Pvt. Ltd. % 6,60,000 United Way Mumbai
Blackrc?ck Servpes India 5 % 30,50,000 5 Shrimad Rajchandra
Private Limited 5 5 Love and Care
Bloomberg L.P 36,60,000 United Way Mumbai
Blue Star Limited % 44,60,000 Blue Star Foundation
BPEA Advisors Pvt Ltd. % 4,60,000 The Society for Door Step School

Bristol Myers Squibb

) % 6,60,000 United Way Mumbai
India Pvt. Ltd.
C A e e = % 4,60,000 COTAAP RESEARCH FOUNDATION
Private Limited
C.H. Robinson Worldwide § P : PfA Wildlife Hospital
Freight India Pvt. Ltd. ; e . (People for animals, Bangalore)
Capri Global Capital Limited %10,50,000 Smile Foundation
Castrol India Limited 320,00,000 United Way Mumbai
CIEIC Compereition {Inele) 210,50,000 Smile Foundation
Private Limited
CEAT Ltd. % 4,60,000 Karunya Trust
Ceigall India Limited. % 46,00,000 Rl Rajch it

Love and Care

Shrimad Rajchandra
Love and Care
Shrimad Rajchandra

Chirag Corporation T 4,60,000
: Love and Care



NAME . FUND RAISED | SUPPORTING

Citco Shared Services (India)

. T 40,00,000 United Way Mumbai
Course5 Intelligence Limited % 4,60,000 Make-A-Wish Foundation Of India
"""
ANARLEAT LD LI 100N
- A AL A BN S
 ocomakimied | tesooeo | Corcsmind@Founaaton
De Beers India Pvt Ltd 3 6,60,000 Manrl/\-/ifhersw’;eerclj;rlilr;c;z/isduals

Diversey %20,00,000 Smile Foundation
""""""" S B - SR
B 8 NS e mmirn,

DSP Asset Managers

: - : Z20,00,000 :
Private Limited 5 : SNEHA
E-Em'phasy§ Systems % 6,60,000 ADHAR
Private Limited
FXAT el %6,60,000 KHUSHII
Alternatives Limited
eClerx Services Limited % 4,60,000 SAMPARC
Electromech Infraprojects % 4.60,000 United Way Mumbal
Pvt. Ltd.
Elegant Collection T 4,60,000 sl izl iRelieElveles

Love and Care

............................................................................................................................................................

Envisage Insights LLP % 4,60,000 ADHAR



NAME . FUND RAISED | SUPPORTING

ESR Advisers India

. e % 4,60,000 Cancer Patients Aid Association
Private Limited
nghthc?use LIl %10,50,000 Concern India Foundation
Private Ltd.
Evonik India Private Limited % 4,60,000 Smile Foundation
Fee br':mk Fllna.naal % 6,60,000 Cuddles Foundation
Services Limited
F|rs.trand $ery|ces : % 25,00,000 : GOONJ; Yoda; PETA; Tata Memorlal
Private Limited 5 5 Centre; Helpage India
Franklin Templeton Asset .
Management India Pvt. Ltd. 050,000 Cuddles Foundation
Fugro Survey (India) Pvt. Ltd. T 4,60,000 Karunya Trust
Geltec Pvt. Ltd. % 6,60,000 Deeds Public Charitable Trust

: St. Jude India Childcare Centres;
¥ 50,50,000 : Shrimad Rajchandra
: Love and Care

Glaxosmithkline
Pharmaceuticals Limited

Golkunda Diamonds & ; % 4,60,000 ; Shrimad Rajchandra
Jewellery Ltd. ; : Love and Care
Grauer & Weil (India) Limited 36,60,000 Annam

Shrimad Rajchandra

Gufic Biosciences Limited 6,60,000
Love and Care
Hafele India 210,50,000 Adventures Beyond
Barriers Foundation
Hamilton Housewares Pvt. Ltd. %13,20,000 Cuddles Foundation
Yugrishi Shriram Sharma
Havas India ¥ 4,60,000 9

Acharya Charitable Trust
HDB Financial
Services Limited
HDFC Asset Management

. 3 6,60,000 Muktangan Education Trust
Company Limited -



NAME FUND RAISED SUPPORTING
HDFC Ergo General ADHAR,;
32 ) i
Insurance Company 000,000 United Way Mumbai
Henkel Adhesives Technologies 210.50.000 Suryoday Trust; Sukarma Charitable
India Private Limited Y Trust; Concern India Foundation
'''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' Vipla Foundation; Apne Aap Womens
. Collective; Trust For Retailers And Retail
Hexaware Technologies Ltd. ¥10,50,000 Associates Of India; Human Capital For
Third Sector; Magic Bus India Foundation
Hiranandani < 4,60,000 Srijon - Artscape
ICICI Prudential Assgt . 21510,000 Shrimad Rajchandra
Management Company Limited Love and Care
Idemitsu Lube India Pvt. Ltd. % 6,60,000 United Way Mumbai
g el SEEEES % 6,60,000 United Way Mumbai
Private Limited
Incorp 'AdV|so'ry.SerV|ces % 460,000 ADHAR
Private Limited
InCrgd Fin.an.cial % 460,000 K.C. Mahin'dra Educgtior'\ Trust-
Services Limited Project Nanhi Kali
Indiaideas.Com Limited %6,60,000 Tata Memorial Centre
Indoco Remedies Ltd. 3 4,60,000 The Hindu Womens Welfare Society
IntemannaI.Gemolog|cal % 4.60,000 Shrimad Rajchandra
Institute Love and Care
e ey e ey TE o T
Products Private Limited (Owens 36,600,000 Janvikas Samajik Sanstha
Corning Group Of Companies)
ION Foundation 310,50,000 Light of Life Trust
. . Shrimad Rajchand
IPCA Laboratories Limited 3 6,60,000 N,
Love and Care
J.B. Che.mlcals.&. % 20,00,000 Shrimad Rajchandra
Pharmaceuticals Limited Love and Care
Jasani (India) Pvt. Ltd. % 460,000 szl RelidhElel s

Love and Care



NAME . FUND RAISED | SUPPORTING

Shrimad Rajchandra
Love and Care

Jesseena Marine Services
Private Limited

............................................................................................................................................................

Shrimad Rajchandra

Jewelex India Pvt. Ltd < 4,60,000 LoV - e
"""""""" JSWIPHodngsPvLid. | TI050000 | hepirelnstiuteofsport
"""""""""""" cHospialty | 2000000 | KCORPcharfabletrust
 KRaheaComRealfste o0 TustForRetalrsAndRetal
Private Limited : : Associates Of India
""""""" i ConsfantsPuilid, | R4G0000 | vilFoundatin
B e — emooc0 L Unitsd Wey Mumbal
""""""" night Frankindia Pvt Ltd. | €1050000 | SmileFoundation
B e6s0000 Gancer Patients Ald Assocition.
""""""""""" cordanal 0 ea W e |
""""""" OreslindiaPrhteLimited | 6000000 | UnitedWaybumbai

Landor - A Division Of : :
Mediaedge Cia % 4,60,000 Dignity Foundation
India Private Limited : :

.............................................................................................................................................................

Shrimad Rajchandra
Love and Care

Lupin Human Welfare and
Research Foundation

M&G Global Services
Private Limited

Shrimad Rajchandra

Mastek Foundation : Z21,00,000
: Love and Care



NAME . FUND RAISED | SUPPORTING

NTT Global Data Centers & : :
Cloud Infrastructure India ! 3 37,0,000 ; United Way Mumbai
Private Limited : :

Omg Digital India SOPAN;
Private Limited : : Light of Life Trust

.............................................................................................................................................................

Shrimad Rajchandra
Love and Care

.............................................................................................................................................................

: : Adventures Beyond Barriers
Owens Corning (India) Pvt. Ltd. : %15,80,000 : Foundation; Mumbai Mobile Creches;
: : Pratham Education Foundation

Pamac Finserve Pvt. Ltd. 3 4,60,000 ADHAR

Paras Def ds 5 : i '
aras De enc?e an. : pace : % 460,000 : Shrimad Rajchandra
Technologies Limited : : Love and Care

Childrens Movement for

Parksons Packaging Ltd. T 6,60,000 el
Civic Awareness
Pepe Jeans India Limited T 4,60,000 Tru;t Fex Rgtaﬂers Ano!
Retail Associates Of India
Pfizer Limited 3 24,60,000 St. Jude India Childcare Centres

Phillip Capital (India)
Private Limited

.............................................................................................................................................................

Shrimad Rajchandra
Love and Care

Quantum Advisors

%13,20,000 M
Private Limited asoom
Radiance Renewables Pvt. Ltd < 4,60,000 Annam
LAl 22 ¥ 40,00,000 Jamnalal Bajaj Sewa Trust

Charitable Trust



NAME . FUND RAISED | SUPPORTING

Reliance Bp Mobility
Limited (Jio-Bp)
Shrimad Rajchandra
Love and Care

RGA Global Shared Services

. . . % 4,60,000 Salaam Bombay Foundation
India Private Limited
R|ch. Products & : % 4.60,000 : Ch||drehs Movement for
Solutions Pvt. Ltd. ; ; Civic Awareness

.............................................................................................................................................................

: : Shrimad Rajchandra
Rosy Blue (India) Pvt. Ltd. : 317,80,000 f Love and Care;
: : Rosy Blue Foundation

United Way Mumbai;

SBI Funds Management Limited T 15,110,000 )
Heed India
SBI General Insurance
¥ 10,50,000 Cuddles Foundation
Company Ltd.
Bl Life | ! . i
> W nSL.Jra.nce ¥ 1,00,00,000 Parikrma Humanity Foundation
Company Limited
Schindler India Pvt. Ltd. % 4,60,000 Smile Foundation
SIEhHBTA i) =.C. <10,50,000 Sahaara Charitable Society

Mcclintock Limited

Trust For Retailers And Retail

Shoppers Stop Limited £10,50,000 ) )
Associates Of India
State Bank Of India % 40,00,000 RLiRd Rajchagag
Love and Care
Sun Pharma.Laboratorles : % 1,00,00,000 : Shrimad Rajchandra
Limited ; ! Love and Care

............................................................................................................................................................

Sunteck Realty Limited ¥ 4,60,000 United Way Mumbai



NAME . FUND RAISED | SUPPORTING

Svatantra Micro Housing Ummeed Child
Finance Corporation Ltd. Development Center

Tata Motors Insurance Broking

IR oy Services Lirmiiee < 10,50,000 Animedh Charitable Trust
Teams!oace Financial % 6,60.000 ADHAR
Services Pvt. Ltd.
Telgperformance ngbal ¥ 20,00,000 Habitat For Humanity India
Business Private Limited
The Phoenix Mills Limited T 4,60,000 Light of Life Trust
Toshvin Analytical Pvt. Ltd. ¥ 10,50,000 Muktangan Education Trust
T Id Shipping And !
ran;vyor . |pp|hg - & % 4,60,000 Apne Aap Womens Collective
Logistics Private Limited
TresVista Financial Services %6,60,000 Skilled Samaritan Foundation; Children’s

Movement for Civic Awareness

.............................................................................................................................................................

Trinity Air Travel And
Tours Pvt. Ltd.

Uni-Design Jewellery Shrimad Rajchandra
Private Limited ; ; Love and Care

............................................................................................................................................................

Shrimad Rajchandra
Love and Care

Videojet Technologies

(1) Pvt. Ltd. 3 4,60,000 United Way Mumbai
""" Vinetioresnicalimisd’ &\ EE00008 el wish oundaioniotinda
R e 20000 COTAAP Research Foundation
Wanbury Limited % 4,60,000 Shrimad Rajchandra

Love and Care

............................................................................................................................................................

Zoetis Pharmaceutical

T 4,60,000 United Way Mumbai
Research Pvt Ltd. :



The Tata Mumbai Marathon continues to be a game-changer for NGOs, providing them with
exposure, funding, and a strong support network. Thisyear at the 20th edition, 275 NGOs across
12 cause categories raised funds through the TMM philanthropy platform. Corporate teams
backed 28.73% (79 NGOs), while 46.91% (129 NGOs) were supported by individual fundraisers.
Notably, 48.36% of 133 NGOs leveraged charity bibs to drive fundraising efforts.

With 45 NGOs participating for the first time, TMM 2025 reaffirmed its role as a catalyst for social
change, helping charities expand their reach and sustain theirimpact year after year.



NGO PRIVILEGE LEVELS

The NGO Privilege Levels at the Tata Mumbai Marathon
recognise and strengthen nonprofit participationin the
event's fundraising ecosystem. Rather than assessing
an NGO's core impact, these levels reflect its ability to
engage fundraisers, mobilise support, and maximise
the platform’s opportunities.

An NGO'’'s privilege level is determined by key
participation metrics—fundraiser engagement,
corporate team involvement, Charity Bib utilisation,and

fundraiser feedback. These indicators translate into
privilege points, positioning NGOs within the Diamond,
Platinum,and Gold Levels.

Beyond recognition, these levels offer strategic
benefits, including capacity-building grants, increased
visibility, and exclusive participation incentives. By
fostering deeper engagement, the system not only
rewards fundraising success but also equips NGOs with
the toolsto sustain long-term impact beyond race day.

v ) UNITED WAY
ﬁ’g‘ Mumbai

CUDDLES
Foundation

o Isha Education

® Epilepsy Foundation

® Adventures Beyond Barriers

Foundation

® OSCAR Foundation

® St. Jude India Childcare Centres

® Trust for Retailers and Retail

Associates of India

e Vipla Foundation

o Childrens Movement for Civic
Awareness

® Jai Vakeel Foundation and Research
Centre

® CanKids KidsCan

® Arushi Society

® Ummeed Child Development Center
o Sparsha Charitable Trust

o Touching Lives Welfare Trust

@ Central Chinmaya Mission Trust
® Cancer Patients Aid Association
® Concern India Foundation

® SNEHA

® Shraddha Charitable Trust
® Maharashtra State Women's Council

® World for All Animal Care and
Adoptions

® Annam




HIGHEST FUNDRAISING NGO

y )

SHRIMAD RAJCHANDRA
Love and Care

Shrimad Rajchandra Love and Care

FUNDS RAISED: X13,67,39,437

For Education (Highest in Cause Category)

DIAMOND LEVEL ACHIEVED: 15 points - 43 supporting Corporate Teams, 30 Change
Runners, 8 Young Leaders, 11 charity bibs utilised with a bib donation average of ¥ 24,000

1%

The Tata Mumbai Marathon provides an invaluable platform to raise vital

funds with ease and United Way Mumbai ensures that our fundraising efforts

are maximised, making it a joy to be part of this initiative. Before our
participation in TMM, our work in Mumbai was relatively unknown since all
our initiatives are based in South Gujarat. The TMM has amplified our reach,
raising awareness and connecting us with corporations and supporters.

Dr. Bijal Mehta,

Trustee, Shrimad Rujcﬁundm Love and Care

Shrimad Rajchandra Love and Care, inspired by
Shrimad Rajchandraji and guided by Pujya
Gurudevshri, is an award-winning initiative of
Shrimad Rajchandra Mission Dharampur. With a
presence in 206 global centres, it provides holistic,
high-quality, charitable, and sustainable
programmes for the welfare of people, animals,and

the environment. Recognised with Special
Consultative Status by the United Nations
Economic and Social Council (UN-ECOSOC) since
2020, SRLC is dedicated to transformative change.
SRLC has been associated with the Tata Mumbai
Marathon for the past 13 years to raise awareness
and funds foritsinitiatives.



Shrimad Rajchandra Love and Care

SRLC’s Fundraising Endeavours in 2025

At TMM 2025, Shrimad Rajchandra Love and Care
dedicated its fundraising efforts to the
establishment of an Educational Farm - a space
where learners can be nurtured to bloom through
bespoke holistic learning. Spread across 20+ acres,
this pioneering campus will offer world-class
education in science, nursing, business,
entrepreneurship, and sports — equipped with
cutting-edge facilities and global collaborations.

Additionally, funds were raised for Shrimad
Rajchandra Jivamaitridham - an upcoming haven
for animal health and wellness including an animal
hospital, animal shelter, veterinary college and
visitor experience centre.

“Pujya Gurudevshri's vision is to serve every form of
life. Through this hospital, we aim to foster a deep
bond between humans and animals,” adds Dr. Bijal
Mehta.

Beyond its impact in South Gujarat, Shrimad
Rajchandra Love and Care's initiatives reach
countless lives globally. Through TMM, Shrimad
Rajchandra Love and Care continues to drive
positive changeinvarioussectors:

Educational Care: Shrimad Rajchandra Love
and Care supports 350 government primary
schools to enhance rural education, conducting
teacher training, curriculum development, and
higher education support. Shrimad Rajchandra
Vidyapeeth, the first science college in 238
villages, provides BSc, MSc, and Post Graduate
Diploma programmes, offering holistic learning
and placement opportunities.

Women Empowerment: The Shrimad
Rajchandra Women Empowerment
Programme equips women with education and
skills for financial independence. The upcoming
Shrimad Rajchandra Centre of Excellence for
Women is an institution dedicated to health,
education, and employment for women, to
facilitate overall community upliftment.

Healthcare: Serving the tribals for 24+ years,
SRLC provides primary healthcare, preventative
programs, and chronic disease treatments
through the Shrimad Rajchandra Hospital and
Research Centre. This 250-bed, multi-specialty
charitable hospital, inaugurated virtually by
India’s Prime Minister, offers advanced medical
careand hasreceived NABH accreditation.




2ND HIGHEST FUNDRAISING NGO

Light of Life Trust Lig ht Of Life TrU St

FUNDS RAISED: X5,12,74,405
For Education

1
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DIAMOND LEVEL ACHIEVED: 15 points - 27 supporting Corporate Teams, 16 Change
Runners, 6 Young Leaders, 73 charity bibs utilised with a bib donation average of 12,151

¢ The Tata Mumbai Marathon has had a tremendous impact on Light of Life

Trust. When we first started participating in 2016, we raised around I50
lakh, and this year, we 've crossed the I5 crore mark. Besides being a vital
platform for us to secure funds, TMM has also provided us with different
avenues for increasing awareness and visibility.”

Sheela lyer,
Head, Resource Mobilization, Ligﬁt gf L_ifg Truse
Founded in 2002, Light of Life Trust's vision is to Sheela lyer, Head of Resource Mobilization at Light
transform the lives of underprivileged rural of Life Trust shares details of the work they do, their
communities through education, skilling and association with the Tata Mumbai Marathon, and
livelihood programmes, and primary healthcare insightson fundraising.

services. Over the years, LOLT has touched the lives
of over 500,000 beneficiaries across the states of
Maharashtra, Rajasthan, Madhya Pradesh, Gujarat
and Odisha.



Light of Life Trust

Anando: Transforming Rural Education Through
Holistic Support

The Anando programme, established in 2005, is a
vital initiative dedicated to reducing school
dropout rates among vulnerable children in rural
India. Operating across 86 centres and reaching
1,850 villages, the programme specifically targets
orphans, children of single parents, tribal youth,
and neglected children who would otherwise likely
abandon their secondary education. The program
has directly benefited 18,107 children, many of
whom are first-generation learners now aspiring to
careers in the organised sector, and a life of
independence and self-reliance.

Anando School Empowerment Programme:
Strengthening Educational Ecosystems for
Student Success

The Anando School Empowerment Programme
(ASEP), launched in 2012, focuses on strengthening
educational institutions and empowering teachers
as key agents of change. This initiative enhances
teachers’ capabilities in interactive classroom
processes and effective parent-community
engagement strategies, ensuring all stakeholders
in a child’s life actively participate in their
educational journey. The programme has
successfully trained 845 teachers across 42 schools,

positively impacting 37,755 secondary school
students and contributing to India's broader
economic and social development by ensuring
more children complete at least their basic
education.

Advice for fundraising NGOs

The privilege points system at TMM can seem
overwhelming initially, and it could perhaps take a
couple of yearsto find your feet. The key to cracking
it is to diversify your donor pool. The system
incentivises fundraisers to work with different
groups, including corporates, individual
fundraisers, young leaders, and charity bib runners.
Given the different avenues of engagement, it is
crucial to have a strategy in place to earn the
privilege points, as each point represents an
opportunity to connect with different types of
donorsandto move up the leaderboard.

Corporate donors offer larger amounts, but they
often come with some restrictions and specific
asks. Individual donations, while smaller, offer
flexibility in terms of how the organisation can
spend them. For NGOs, both kinds of donations
bring unique advantages depending on an NGO's
fundraising objective.




3RD HIGHEST FUNDRAISING NGO
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DIAMOND LEVEL ACHIEVED: 12 points - 31 supporting Corporate Teams, 12 Change

United Way Mumbai

FUNDS RAISED: 4,74,09,382
For Social, Civic & Community Development
(Highest in Cause Category)

& Fwin

Runners, 24 charity bibs utilised with a bib donation average of 19,917

“F or yet another year, United Way Mumbai stands among the top fundraising
NGOs at the Tata Mumbai Marathon — an achievement that reflects the trust
of our donors and the dedication of our fundraisers. The funds raised through
TMM 2025 will drive long-term solutions, ensuring children receive
essential nutrition, expanding access to quality education, strengthening
women-led livelihoods, restoring vital ecosystems, and building more
resilient communities. This collective effort reaffirms that when individuals,
corporates, and communities come together with purpose, real and lasting

2

change is possible.

George Aikara,
CEO, United Way Mumbai

Since 2011, United Way Mumbai has been
implementing community-driven solutions across
urban and rural India. Through 1,200+ projects, in
collaboration with 300+ corporate and 500+ NGO
partners, they work to create meaningful, long-
termimpact.

Their initiatives focus on strengthening local
resilience, improving health, expanding
opportunities for youth, and enhancing financial
security, helping individuals and communities
build better futures.



United Way Mumbai

Working Towards a Future Where Everyone,
Everywhere Can Thrive

For over two decades, United Way Mumbai has
worked alongside communities to address
immediate needs and also create lasting change.
We have seen firsthand the aspirations of a mother
determined to secure a better future for her child,
the perseverance of a farmer finding new ways to
sustain his land, and the curiosity of a child
discovering the joy of learning. These stories are not
exceptions. They're reminders of what is possible
when people are given the right support and
opportunities.

Yet, challenges like malnutrition, lack of education,
unstable livelihoods, and environmental
degradation continue to hold many back.

Funds raised through TMM 2025 will do more than
ease hardships. They will create sustainable
solutions. By strengthening livelihoods, enriching
learning spaces, restoring ecosystems, and
championing equity, we are building a future
where opportunity iswithin reach for all.

Let's READ

In underserved schools, the lack of engaging books
and learning resources limits children’s
educational growth. Funds raised will help expand
Let's READ, bringing quality books, creative
storytelling sessions, and interactive learning
materials to more classrooms, thereby fostering a
lifelong love for learning. With additional support,
Let's READ will establish more reading corners,
train teachers in engaging literacy techniques, and
reach thousands of children who might otherwise

never experience a well-stocked library.

The impact is already visible. At Hindmata
Vidhyalaya in Airoli, over 700 students now have
access to a fully equipped library, where they enjoy
dedicated reading time each week. Thoughtfully
stocked with books suited to their reading levels,
thelibrary hasbecome a hub of discovery.

Saksham

Economic independence can change lives, but
many women and young people lack the training
and opportunities to achieve it. Saksham helps
women start and sustain small businesses while
equipping young people with industry-relevant
skills for stable jobs. With more funding, the
initiative can expand its reach, creating lasting
livelihood opportunities for more families.

For women like Ranjana Tai from Rajapewadi
village in Karjat, financial stability was always
uncertain. Asthe sole earnerin her family, she relied
on daily wage labour, making just 315,000 a year,
barely enough to support her children. Saksham
recognised her interest in livestock and trained her
in goat care and disease management, helping her
build a more secure future. Now a Village Livestock
Facilitator, she mentors 17 women in goat rearing
and manages 38 goats provided by the initiative.
With two goats of her own and support from a Self-
Help Group, she has started her small enterprise. As
she expands her business with help from the
Department of Animal Husbandry, she is steadily
moving toward a stable and independent life.




4TH HIGHEST FUNDRAISING NGO

ADHAR

FUNDS RAISED: ¥2,36,83,068
For Disability (Highest in Cause Category)

DIAMOND LEVEL ACHIEVED: 15 points - 10 supporting Corporate Teams, 20 Change
Runners, 6 Young Leaders, 10 charity bibs utilised with a bib donation average of 12,600

1%

What we do at ADHAR is 3-shift, 365-day work which takes substantial manpower and

financial resources, to remain operational. And the Tata Mumbai Marathon (TMM) has
been one of the biggest platforms for us to raise funds, having helped us raise over 4.5
crore since 2019, including more than 32.3 crore, last year alone. Even during the two
COVID years when the marathon wasn t held, we were able to raise a decent amount

Ajay Mehta,
Trustee, ADHAR

through online donations.”

ADHAR is dedicated to the lifelong care of
intellectually disabled adultsandisthe largest NGO
of its kind in India. Founded 31 years ago, ADHAR
operates three centres in Badlapur, Nashik, and
Satara, providing home and care for over 350
residents, from asyoung as18and asold as 82 years
old.

Ajay Mehta, full-time Trustee and Sangeeta
Dasmohapatra, Chief of Partnership and
Communication, share their experiences and
learnings about fundraising.

Fundraising Insights

The privilege level points system at TMM is a good
way to analyse and strategise your fundraising
efforts. We set up a small team at ADHAR to
conduct this exercise for our own fundraising
efforts, which has resulted in us achieving the
highest Diamond Level for three yearsin a row. The
topthree lessonswe have learntare:

Involve more Change Runners: Whether it's
the parents and friends of our residents, staff
and their children (for Young Leaders), or even
trustees like our amazing 96-year-old Sitaram
Chandawarkarji, getting more individuals to
participate and fundraise as Change Runners
makes a big difference in the pointstally.

Get more corporate partners on board: We
realised back in 2023 that there was a clear link
between the number of corporates supporting
usand the privilege points we could earn. So, we
made a real effort to reach out and build those
relationships. We aimed for at least ten
corporate donors, and that focus definitely paid
offintermsof moving up thetiers.

A little planning goes a long way:
Understanding our fundraising and mapping it
to the privilege points system gave us a good
idea of how many corporate donors we need,
how many Change Runners, what fundraising
levels we need to hit,and so on. And our focused
effort has helped us double our fundraising
year-on-year since 2023. o o



STH HIGHEST FUNDRAISING NGO

Isha Education

FUNDS RAISED: X1,88,55,820
For Education

GOLD LEVEL ACHIEVED: 5 points - 6 Change Runners, 13 charity bibs utilised with a bib

donation average of 37,154
€€

We have been proudly associated with TMM since 2011, and over the

years we 've raised a total of Z16.44 crores. This partnership and the funds
we raise have enabled us to make a real difference by providing better
education and facilities, and improving the lives of children in need.”

Isha Vidhya, established in 2006 under the banner
of Isha Education Trust, is a pioneering initiative
aiming to transform the lives of India’s rural poor by
making high-quality school education accessible
and affordable. Committed to raising education
and literacy levels in rural India, Isha Vidhya
empowers disadvantaged children to reach their
full potential and participate in India's economic
growth. Its English-medium schools utilise
innovative methods for overall student
development, focusing on high-quality, affordable
education; skills beyond literacy; global
participation; female education; educational
awareness; and cultural preservation.

Impact of Tata Mumbai Marathon

With the support raised through TMM, we've been
able to offer scholarships to thousands of
underprivileged children attending Isha Vidhya
schools in rural areas. Additionally, the funds have
been used to build vital infrastructure, like
classrooms and school buses, making education
more accessible and improving the overall learning
environment for the children.

Mr. Vinod Hari,

Project Director, ISHA Education

Driving social change and community well-
being

Events like TMM play a big role in raising awareness
and bringing together people from all walks of life
who are passionate about making a change. The
event helps us spread the word about Isha Vidhya
and allows us to raise necessary funds through
dedicated volunteers. The funds not only help
improve education but also create a ripple effect in
the community, fostering a greater sense of
supportand involvementinsocial causes.

Inspiring people and transforming lives

It takes the commitment and support of many to
bring about change, and Mr. Sadashiv Rao is a
remarkable example of this spirit. He has been
running the Tata Mumbai Marathon for 15 years to
raise funds for Isha Vidhya. At 65, he continues to
run, not for personal glory, but to help provide
education to children in rural areas. He shares:
“Every time | visit these schools, | am inspired by the
children’s hope and potential. Education is the key
to breaking the cycle of poverty, and | am
committed tosupporting thiscause.”



For over two decades, Karunya Trust has been a beacon of hope
for vulnerable commmunities in the Mumbai and Thane districts
of Maharashtra. Established in 1998, the organisation works
tirelessly with HIV-affected and infected children, the rag-
picking community, and tribal populations, focusing on
fundamental aspects of life such as education, health,
livelihood, governance, community well-being, and the
environment. Their dedication to these causes has been
significantly bolstered by a long-standing association with the
Tata Mumbai Marathon (TMM), a partnership that began in
2012. Fr. Lijo Velliyamkandathil (Executive Director - Karunya
Trust) shares hisinsightsand advice on fundraising.

Rubaroo, co-founded by Ishita Manek and Lisha Chheda in 2014,
is an NGO that works towards child sexual abuse prevention.
Their vision is to have a child sexual abuse-free society for
happier and safer children, and work with schools, NGOs, and
communities to conduct training programmes, provide mental
health support, and conduct research in the space. They have
been actively participating in the Tata Mumbai Marathon as a
platform for retail fundraising and raising awareness for their
niche cause since 2018, with participation in most yearssince.

Rubaroo’s journey with the Tata Mumbai Marathon

“We founded Rubaroo a little over a decade ago in 2014, starting
as a project rather than an immediate NGO. Neither of us came
from social work or business backgrounds, so it was a learning

Karunya Trust
FUNDS RAISED: X1,59,77,098

For Children (Highest in Cause Category)

DIAMOND LEVEL ACHIEVED: 14 points - 5 supporting Corporate
Teams, 13 Change Runners, 5 Young Leaders, 34 charity bibs
utilised with a bib donation average of 312,176

Impact of Tata Mumbai Marathon

“Karunya Trust have been fundraising through the Tata
Mumbai Marathon since 2012 and the impact of the funds
raised has been life-changing for many. Among other projects
funded through TMM, our housing project for the tribals living
on the outskirts of Mumbai has been a major success with more
than 300 homes financed over the years. Last year, we were able
to build 16 houses for the tribal people in Ambernath and Kalyan
talukkas of Thane district in Maharashtra, and this year our goal
isto build 25 more homes.”

Advice for fundraisers

“There are two partsto fundraising-—engaging and inspiring our
fundraisers. This involves keeping fundraisers motivated and
feeling connected to the cause and the fundraising process.
First off, fundraising is not just about asking for donations, it
requires actively fostering a sense of partnership and purpose
among fundraisers. This is achieved by keeping contributors
informed, recognising and appreciating their efforts, and by
clearly articulating their contribution to the cause and the NGO
they support.”

Rubaroo Breaking Silences Foundation

FUNDS RAISED: X34,77,251
For Children

DIAMOND LEVEL ACHIEVED: 12 points - 1 supporting Corporate
Team, 5 Change Runners, 5 Young Leaders, 26 charity bibs
utilised with a bib donation average of 13,077

journey to establish and run the organisation. We initially
volunteered at another NGO and realised our shared passion for
preventing child sexual abuse. We started working in small
ways with street children and gradually grew our team. As we
expanded our operations, our need for funds increased, and
that's when the Tata Mumbai Marathon was introduced to us
through a mentor who guided us through the initial process.
Since then,we have runthe campaignyearonyear.”

Approach to fundraising

“Over the years we've seen significant changes in the way we
fundraise. Initially, asking for money, especially for our cause,
felt uncomfortable as we didn't have any major backing. We
started by reaching out to our immediate circles. However,
through the marathon, we learned to network and branch out
to a wider audience, including friends of friends, relatives, and
even approach companies. We also learned how to design
pitches that highlight not just the issue but also the benefits for
companies to participate in a world-class event and engage
their employees in the process of making a change. Building
that narrative has been a key learning for us, helping us become
more confidentand skilled fundraisers.”



Cuddles Foundation

CUDDLES FUNDS RAISED: X79,74,021

Foundation
For Health
PLATINUM LEVEL ACHIEVED: 10 points - 5 supporting Corporate Teams,

4 Change Runners, 1 Young Leader, 39 charity bibs utilised with a bib
donation average of 12,872

Building partnerships is about joining forces to create a stronger, more compassionate
community—one step at a time, towards a healthier future for children in need. Each
year, the number of children benefiting from our program has increased, allowing us to
make a greater impact on their health and treatment journeys.”

Gayatri Joshi,

. Cuddles Foundation
Impact of Tata Mumbai Marathon

The Tata Mumbai Marathon has had a significant impact our organisation and work. Between 2021 and 2024, our programmes helped
over 47,000 children battling cancer. In 82% of these cases, the children's nutritional status either improved or remained stable.
Additionally, last year, the rate of follow-up for treatment reached 96% which is a marked improvement. The funds raised through TMM
have been essential in providing resources that help children maintain their nutritional status and ensure consistent followup for their
treatments, ultimately contributing to their overall well-being and recovery.

Philanthropic Insights

» Focusonbuilding strong, personal connections with your supporters

» Leveragesocial mediaanddigital platformsto share storiesand updates, keeping your donorsengaged

« Takefulladvantage ofthe privilege points system by identifying key opportunities to maximise rewards

« Offerexclusive incentivesfor top fundraisersand recognising their efforts publicly can motivate more participation

FPA[®™ Family Planning Association of India
S e o e FUNDS RAISED: ¥35,76,754
For Health

PLATINUM LEVEL ACHIIEVED: 10 points - 9 Change Runners, 3 Young
Leaders, 15 charity bibs utilised with a bib donation average of 15,133

Carrying out impactful work in the sexual and reproductive health and rights domain over
a sustained period requires a collaborative approach. The Tata Mumbai Marathon
platform has been of great value in helping us reach out to partners including those in the
corporate sector willing to engage in our area of work. Over the last 8 years, TMM has
helped us in shedding light on many of our impactful projects and also allowed us to show
gratitude to our donors for their invaluable contributions.”

Dr. Kalpana Apte,
Director General, Fami[y P[anning Association gf India
Journey with the Tata Mumbai Marathon

The TMM platform has been incredibly valuable for us. It has helped us to raise essential funds to sustain our work, and each year we've
used it to highlight specific important themes. These have included campaigns against gender-based violence, initiatives to get girl
children back into education by supporting their menstrual hygiene management, our work to empower adolescents, and our recent
“Raceto Erase Cervical Cancer” campaignin TMM 2024 and TMM 2025.

Philanthropic Insights

« Beconsistent with your fundraising efforts, it's crucial to present your campaign and the cause you are championing with strong
conviction.

*«  Remember to celebrate the small successes along the way and importantly, make every donor feel valued, regardless of the size
oftheirdonation.

« The privilege points system provides clear targets and direction for fundraising efforts. Having these specific goals is useful and
can motivate team membersto work together towards achieving a particular privilege level within a set timeframe.



ALPHABETICAL ORDER

Abhilasha Foundation
T 14,000

M

ABHILASHA FOUNDATION

Converts Desires Into reality

Disability

< 9,06,409

B mpuwirg Cancer
Children

| Access Life Assistance Foundation
Er-erarty

AGAINS
Children HUNGER

Action For Ability Development & Inclusion

mi— 3 3,42,201

POWER

MIND MATTERS

5 points - 6 supporting

_I Corporate Teams , 2 Change

ADVENTURES % 83,57,952 Runners, 1 charity bib utilized

BEYOND BARRIERS with a bib donation average
e

FRE] S RO S TR A

LT Amar Seva Sangam
\'“L% 3 6,46,513
m———




\\S

¥
i

.

X

angel

press

OUNDATION

AyRIERS ACadany

Angel Xpress Foundation

5 points - 3 supporting
Corporate Teams, 14 charity

3 22,27,500 bibs utilized with a bib

donation average of ¥ 5,500

o

APEX KIDNEY

— FOUNDATION ——

Apne Aap Womens Collective
< 10,73,000

Social, Civic & Community Development

Towards Freadom fram
Child Sexual Abuzse

Arushi Society 5 points - 4 Change Runners,
I 23,95,508 2 Young Leaders, 11 charity

bibs utilized with a bib
Disability

donation average of ¥15636

Avasara Leadership Institute
< 10,000

BaLAs

rust

Children

Bharat Chambers Trust



Blue Star Foundation
3 44,60,100

FOUNDATION

5 points - 3 supporting
Corporate Teams , 2 Change
Runners, 8 charity bibs
utilized with a bib donation
average of 13,562

( Cancer Patients
Aid Association

CanKids KidsCan 5 points -2 Change Runners,
T 24,66,504 58 charity bibs utilized with a
bib donation average of
38,233

7 points - 3 supporting
Corporate Teams , 5 Change
Runners, 1 Young Leader, 2
charity bibs utilized with a
bib donation average of
38,500

CENTRE FOR <+
WILDLIFE STUDIES

Cerebral Palsy Association of India
% 4,35,602

Children

Childline India Foundation
< 7,80,510

Children




Childrens Movement for Civic Awareness 5 points - 3 supporting
Corporate Teams , 3 Change

i 3 31,44,906 Runners, 17 charity bibs

utilized with a bib donation
average of 11,412

[ ——
P -

CORBITTEN

RN

. . DEVELDERERNT
Children YRR

o Computer Shiksha
O} COMPUTER  BEFERrrTs

ol SHIKSHA

Concern India Foundation

% 39,13,783

"Set up in 1991, Concern India Foundation, a registered non-profit, public

®
CO HCC RH charitable trust extends financial and non-financial support to grassroots

INDIA FOUNDATION NGOsworking in the areas of environment, commmunity development etc."

HELPING PEOPLE HELP THEMSELVES

5 points - 5 supporting Corporate Teams , 3 charity
bibs utilized with a bib donation average of X 8,333

Environment (Highest in Cause Category)

Livelihood Generation

(w CRY - Child Rights and You

CHILD RIGHTS AND YOU

ACT NOW. GIFT A LIFE.
www. datri.org

Decimal Foundation
T 14,000

dec:mal....

changing values

DeepS

g L o

Deesha Education Foundation

J:'i-.h-‘

Group




Dhai Akshar Educational Trust
gﬂdhai % 6,41,706

aksh

Dignity Foundation

% 7,61,600

Dignity Foundation's mission is to create an enlightened society in which
senior citizens feel secure, confident and valued, and can live with dignity.

Dignit)' We help empower senior citizens with an enriching set of opportunities &
programmes so as to lead a more dignified, secure, joyful and fulfilling life.

Foundation

Elderly Care (Highest in Cause Category)

educo § ==
il = —

(3

P LV A P

Wk BRary, :
" ' Ek Saath- The Earth Foundation

EK % 2,01,120

- —

. Emancipaction India Foundation

m il 3223000
P A T W

Ethos Foundation

Am Initlative by Eines Foundatiom




Epilepsy Foundation

% 87,68,443

“Epilepsy Foundation India is an NGO that focuses on widespread yet less
known disease epilepsy. Every epileptic patient irrespective of caste, creed or
strata of society receives the treatment. The message to all is 'Epilepsy is

1

treatableif diagnosed early".
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{sﬁ Humanity % 1,00,00,000
=2~/ Foundation




PDMDS | #xiz

PARKINSON’S DISEASE AND

( Parkinson's Disease And Movement Disorder Society

| PETAIND//

P q . PfA Wildlife Hospital (People for animals, Bangalore)
% 6,61,600

“People for Animals- Bangalore (PFA), is a non-profit conservation
organisation working on the rescue, recovery, rehabilitation & release of
urban wildlife. We aim to create awareness, amongst citizens of all ages
HOSPITAL and backgrounds, about urban wildlife,and to instil a deep regard for their

cohabitation needsthrough community outreach and education.”

@ PEOPLE FOR ANIMALS"
BAMNGALORE . . .
Animal Welfare (Highest in Cause Category)

& Pragatee Foundation (Enabling Leadership)
'\-‘ ENABLING
m L=

ADEREHIP

Pratham

Evary Child in School & Learning Well

Pratham Mumbai Education Initiative

Pratham ¥ 22,000
Mumbai

RA FOUNDATION

Living and Leaming Happiness

Reach Education Action Programme (REAP)

%E' HE Al‘.‘l % 8,56,150

www. reapchild.org

W Reality Gives
%2,37,000
REALITY GIVES




R¥se

AGAINST HUNGER
o L
INDIA

% 1,34,102
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ROSY BLUE

MORE THAN DIAMONDS

SAHAARA

FULFILLING DREAMS

SALAAM
BOMBAY

FOUNDATION

Sinoa 1972

= SAMMAN
\ ,,\ ASSOCIATION
Empowernng Peaple With Eplispay

LT et

Rise Against Hunger India

Social, Civic & Community Development

Rosy Blue Foundation
< 11,20,000

Social, Civic & Community Development

Sahaara Charitable Society
3 22,32,500

Children

Salaam Bombay Foundation
3 9,43,000

Arts Culture & Sports

Samman Association
T 2,18,001

Children

Samskrita Bharati (Kokan) Trust
32,33,945

EORKA

Run with Roshni




SAN]JEEV

/l/e 5eyotu/ cancer

Sanjeevani Life Beyond Cancer
% 4,41,502

Sanskriti Samvardhan Mandal
% 7,98,715

Ve
S
T

SARTHAK

FOOCNDATION

Seneh- Bhavada Devi Memorial Philanthropic Trust
3 2,28,601

Elderly Care

éu
sense

International

Disability INDIA

Seva Sadan Society
< 1,03,82,607

5 points - 1 supporting
Corporate Team, 1 Change
Runner,1Young Leader

SHRI CHIMANLAL
CHHOTALAL CHARITY

TRUST

e s

S
!

S

FOUNDATION

Children

s rfi 0
_aF
Shraddha

Shri Chimanlal Chhotalal Charity Trust

A @7\

G

Livelihood Generation

Smile Foundation
T 60,81,000



5 points - 3 supporting
corporate teams, 1 change
runner, 9 charity bibs utilized

\\‘é % 35,30,645
~ %m' with a bib donation average

SNEHA’

RAISING HEALTH FOR ALL

Society Of Friends Of The Sassoon Hospitals * o
7 1,09,200 Se:neFOSH

SOCIETY OF FRIENDS OF
THE SASSOON HOSPITAL

Disability

=

yPq
‘T*fl‘ii""i]’ % 5,55,000

B ot Disability

5 points - 4 Change Runners, | Sparsha Charitable Trust
1 Young Leader, 12 charity

Education

bibs utilized with a bib %13,07,650 g E?i E|
donation average of 16,000 N __‘/’;

% 15,10,010

it i Sri Nityanand Educational Trust
giﬂtﬁh&ﬁ\i
Livelihood Generation

Sri Sri Thakur Anukulchandra Seva Kendra

T000 | |ASK

Vocation for differently abled

Disability

Srijon - Artscape

ARTSCAFPE % 5,39,000

Srujna Charitable Trust
% 42,74,301

“Srujna is transforming women in poverty into confident, independent
and contributing members of their families and communities by
providing training and market linkage”

Women Empowerment (Highest in Cause Category)

St. Claret Mercy Foundation

< 3,46,802
Health

St. Jude India Childcare Centres 5 points - 4 supporting
A Corporate Teams , 1 Change
% 60,02,003

Runner, 14 charity bibs
Children

B rende e i Dol e D utilized with a bib donation

average of 5,500




Stepping Stone Charitable Society

,ﬁ% tggﬂni % 9,92,102

Children

s _:I ! Sunshine Education Society (Sunshine School)
Sunzhine ﬁé ] % 60,102
ol

_ _ Disability
(A school for differently abled children)

Tapasya Foundation
T 44,10,445

\ TAPASYA

TATA CANCER CARE FOUNDATION

Tata Memorial Centre
< 11,26,000

. Fducation

Team Fab Foundation
< 8,000

Disability

\.\ Y4 The Akanksha Foundation
< 10,86,502

. j—
AKANKSHA.
pepre pciovo BohoCrarge, [ Education




) sbBlue Ribbon

THE SALIAM AR

The Blue Ribbon Movement Trust
T 3,00,944

Social, Civic & Community Development

Animal Welfare

FELINE
FOUNDATION

The Dilkhush School
% 6,022

Disability

Children e

The Opentree Foundation (Toybank)
T 3,16,212

The Sajjan Jain Support Trust
% 26,60,000

The Spine Foundation

Animal Welfare

TNS India foundation
10,61,000

Livelihood Generation




TOUCH (Turning Opportunities for Upliftment and

T C H Child Help)

Turning Opportunities for
Upliftment and Child Help

5 points - 2 Change Runners,
26 charity bibs utilized with a
bib donation average of
39,904

H Trafigura Charitable Trust
Trafigura
Livelihood Generation

Foundation

5 points - 5 supporting
Corporate Teams , 1 Change
Runner, 4 charity bibs
utilized with a bib donation
average of 10,500

Disability

§
.Z

Udaan Welfare Foundation

3
UDATAN | SHALINE

Children

. 6 points - 1 supporting
Ummeed Child Development Center Corporate Team, 2 Change

T 22,79,562 Runners, 2 Young Leaders, 35

charity bibs utilized with a
Disability

bib donation average of
14,343

chid development center

i-'*‘“h""p

Livelihood Generation U

Urban Health Resource Centre
< 20,72,300

Women Empowerment

Women Empowerment

g V Care Foundation
< 2,55,000
e | Health |




8 points - 3 supporting
Corporate Teams , 2 Change
Runners, 1 Young Leader, 10
charity bibs utilized with a
bib donation average of
321,000

WINGS Foundation

ENCOURAGING / ENHANCING / EMPOWERING

5 points - 1 Change Runner, 1
Young Leader, 9 charity bibs
utilized with a bib donation
average of 314,278

Vasantha Memorial Trust
T 11,68,011

Viedanta
[LEY U T

Vidya Integrated Development For Youth and Adults
% 6,71,804

VIPLA

FOUNDATION

War Wounded Foundation
T 32,00,381

Disability

Women In Need Given Support WINGS Foundation
T 12,000

s < 1WORLD
g-;” FOR

Y e

World Wide Fund for Nature - India
¥ 35,000

Environment

+y0bA
:

%

Youth For Unity And Voluntary Action
< 12,000

Social, Civic & Community Development



@ Yugrishi Shriram Sharma Acharya Charitable Trust
< 5,20,800

ARPONRLY O T M bean
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Animal Welfare 0.45 % 23,68,620

Arts Culture &

Sports 320,822,598
Children R 4,42,78,472
oo e S R S

Education
Elderly Care 0.29

Livelihood
Generation

Social, Civic &

Community I 5,31,41,979
Development
Women
Empowerment 31,16,69,316

CAUSE WISE
FUNDS RAISED



SUMMARY OF TOTAL

Category

Change Runners
[Individuals who have raised a min. of X 1.75 lakhs]

Change Runners (excl. Young Leaders, Corporate fundraisers)

Young Leaders and Fundraisers below the age of 21 years,
who have raised X 1.75 L or more

Corporate Fundraisers (only Change Runners)

% 20,66,14,780
32,02,02,265

%1,48,89,363

Corporate Teams
Corporate Contribution
Corporate Fundraisers (excl. Change Runners)

Individual Fundraisers
[Individuals who have fundraised from X 1 to below X 1.74 lakhs]

Individual Fundraisers
(excl. Change Runners -Young Leaders-Employee Fundraisers)

Young Leaders (excl. Change Runners)

< 24,27,10,000
% 5,08,091

%1,68,29,068
% 48,24,771

Donation amounts to NGOs (Direct donation to the NGO page)

NGO Page Donations
Top up Donation
Pledge Raised Amount

TMM Green Bib Initiative
Contributions by TMM 2025 participants

Direct donations on the Initiative's page on UWM website

% 48,93,372
< 23,15,028
X 76,11,144

% 27,88,920
%15,55,91

TMM 2025: TOTAL FUNDS RAISED

353,62,30,814



At United Way Mumbai, our role as the philanthropy
partner for the Tata Mumbai Marathon goes beyond
facilitating fundraising - it is about ensuring that every
rupee raised is utilised effectively, with minimal
overheads and maximum impact.

For TMM 2025, we continue our commitment to
keeping this platform one of the most cost-efficient for
NGOs in the country. With administrative costs
projected to remain under 4.4%, the vast majority of
funds - 95.6% — will go directly to the NGOs driving
change on the ground. A significant portion of our
operational costs is absorbed through corporate
participation, keeping the financial burden on
individual fundraisers to just 0.35% Additionally, we
cover all online payment gateway charges, ensuring

that donations made through NGO and fundraiser
pages reach theirintended causesin full.

Beyond efficiency, we believe in reinvesting in the
sector. Thisyear, 30 Lakhs from retention amounts will
be directed back to NGOs in the form of incentives,
further strengthening their work. Every participating
NGO undergoes thorough due diligence before fund
disbursal, and all contributions qualify for 80G tax
exemptions, with receipts issued promptly. Our
processes are designed to uphold the highest
standards of transparency, credibility, and
accountability — because effective philanthropy is not
just about raising funds, but about ensuring they create
lasting change.

FINANCIALS OF
FUNDS RAISED






TMM@20

SE3SHIBIO

Participants

2962t
A 000 481 Jaidv

crores crores
Cumulative ~ RAISED IN

Economic FUNDS

oo 100%

Waste Managed Event;
ZERO TO LANDFILL

ﬂg@@g@@@'{:ﬂ WORLE'S BEST

ELITE ATHLETES

VOLUNTEERS 1000+
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MARATHON
OF CHANGE
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every day
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The Tata Mumbai Marathon has been a catalyst for The 20th edition of the Tata Mumbai Marathon was hosted at
change, redefining India’s sporting landscape since its Hospitality Partner, Hotel Trident, Nariman Point, Mumbai, in
inception in 2004. More than just a race, it has become a the presence of Shri Chhagan Bhujbal, MLA & TMM Mentor;
unifying force, bringing people together regardless of Shri Rahul Narvekar, Hon’ble Speaker of the Maharashtra

circumstances. This event has not only transformed the Legislative Assembly and Shri Deepak Kesarkar, Hon’ble

nation’s perception of sports but has also driven a Guardian Minister Mumbai City, GOM along with event

significant socio-economic and health impact, proving that partners, Government dignitaries and the running community

Change Truly Began here. stood in unison as the city burst to life in a celebration of
#HarDilMumbai.



XATHON 2025

“The Tata Mumbai Marathon has become a
foundational event for both, the city of
Mumbai and the Indian sporting calendar as
part of the broader movement of participative
sport across the globe. We are excited to
continue our support for this transformative
initiative that embodies the spirit of
perseverance and brings together an ever-
growing community of citizens in the act of
collectively celebrating the human spirit.”

———— cAdwanTovwon ———

Head — Brand & Markeling, Tata Sons

“As we celebrate the 20th edition of the Tata

Mumbai Marathon, we are inspired by its
remarkable journey. What began as a sporting
event has blossomed into a powerful symbol of
Mumbai's indomitable spirit. As long-standing
supporters and pioneers in running events,
TCS firmly believes in the transformative
power of sports to promote health, unity,
sustainability, and social impact.”

Ujwal Malbwr ————

SVP & Country Head - India Business, TCS

11

This iconic event celebrates the indomitable
spirit of Mumbai and its people.. One of the
core pillars on which IDFC FIRST Bank is
built on, is Social Good. The eponymous event
aligns with that philosophy as it provides a
meaningful platform for community building
andmaking a positive impact.”

——— Pharayan T ———

CMO,IDFC FIRST Bank



TATA SONS, TITLE SPONSOR

Proudly presented a special commemorative tee to all
half-marathon participants, celebrating their
achievement and commitment to the event.

]| 4
TATA

IDFC FIRST BANK, ASSOCIATE SPONSOR

Presented a Runner Tee to every participant who completed
their run within the stipulated time, giving runners a reason
beyond winning to push for more and cross the finish line
faster than ever before.

TMM 2028 | FUFLLED BY NAYARA EMNERGY

NAYARA ENERGY LTD.,FuELLED BY

Nayara Energy is a new-age downstream energy and
| petrochemicals company with a formidable presence
spanning across the entire hydrocarbon value chain, from
Refining to Retail. As the fuelled by partner, their aim was
to encourage more people to adopt a healthier lifestyle
and experience the positive impact of running on their
overall well-being.

ASICS, SPORTS GOODS PARTNER

Launched the limited-edition merchandise inspired by the Queen's Necklace.
The t-shirt featured a unique graphic with a repeating pattern of tetrapods
lining Marine Drive's coastline, set against subtle wave-like curves in the
background, symbolising the rhythm and energy of the sea. The GEL-
KAYANO™ 31 Limited Edition embodied the design language inspired by
the iconic Marine Drive, its shimmering streetlights, and the rhythmic
waves that define the city's energy that never stops moving. The collection
was unveiled at their store in Mumbai, with Saurav Ghosal, Rohan
Bopanna, and Saiyami Kher in attendance.



VIDA, ELECTRIC TWO-WHEELER PARTNER

+\ To reiterate their efforts towards green initiatives and
iﬁ sustainability, VIDA corridors featured life-size
=! installations paying homage to the sport of distance running
and its legends. These installations were created using
)l spare parts of the VIDA scooter while maintaining
alignment with sustainability. The VIDA Convoy of 20
#Changemakers was flagged off before the Dream Run
~ flag-off.

BISLERI, HYDRATION PARTNER

To showcase the growth and efforts of Indian athletes,
Bisleri featured Man Singh and defending champions
Srinu Bugatha and Thakor Nirmaben Bharatjee.
Furthermore, at the point of sweat along the marathon
route, Bisleri setup 15 hydration stations.

—, FAST&UP , ENERGY DRINK PARTNER
" Fueled the runners with Ready-to-Drink FAST&UP

)

u§' at various stations on the course, along with energy

mEGoop  Femw g
DD X it BNRELOADD &

:
ASIAN HEART INSTITUTE, MEDICAL PARTNER —

Implemented an exhaustive plan to aid runners, including medical base

camps, ambulances, medics on bikes, and medical spotters.



The countdown press conference set the stage for
the landmark 20" edition of the Tata Mumbai
Marathon (TMM). The registrations were at an all-
time high, with over 65,000 runners across on-
ground and virtual categories in the Tata Mumbai
Marathon 2025.
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Being part of the 20" edition is
extremely special. It takes a huge
amount of dedication, and I hope the
Tata Mumbai Marathon keeps getting
better and better every year. It's very
special to be part of an event like this.”



$Tata Mumbai Marathon is a
phenomenon that unites the world, mile

by mile, heart by heart.”

RLD &
ULTIPLE WO
SLyMPIC CHAMPION

Sir Mo Farah's name is etched in the history of
athletics as one of the greatest distance
runners. A true legend of the track, Farah won
the extraordinary feat of defending the
5,000m and 10,000m titles in back-to-back
Olympics and World Championships, a
historic achievement known as the
"quadruple-double.”

His presence truly elevated 20" edition
celebrations and inspired all our runners to put
their best foot forward.







The Mirchi Get Active Expo served as a

one-stop destination for fitness enthusiasts
and a hub for confirmed participants to collect
their running bibs and review race day
instructions. Held over three days at the
Kalina University Ground, the expo provided
a platform for 35+ brands to showcase the
latest innovations in the health and fitness
industry. It also enabled brands to engage
directly with runners and host interactive
sessions.






Since 2024, the Tata Mumbai Marathon
has been committed to environmental
sustainability. This initiative promotes
horticultural tree plantations integrated
with agriculture, supporting sustainable
livelihoods for farmers in Solapur.

Any citizen or runner who wishes to
make an impact can become an
Evergreener by donating or upgrading to
aTMM Green Bib.




?41,57,505 fund raised
through contributiong

2,200+ runners &
Corporates participated

Direct livelihood
Support for 16 farmers

Yuvraj Ravikant Patil
from Solapur, a farmer
!,-‘ Who benefited from the
Initiative said "These trees
have gjven me hope, They
] g stability to oyr income
keep farming op our

ancestral Jand despite the challenges "
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o om o M o ki The event’s Philanthropy Partner, United Way
e .- I =y R E W 172 : Mumbeai, highlighted and discussed various aspects
I = I3 of fundraising at the Press Meet. A total of
T = i , s 13,000+ runners, 269 NGOs, corporates, and
= = : — ' . citizens collectively raised %43 crore for social good
- e = T ; _ l at the Tata Mumbai Marathon 2025.
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The technical press briefing detailed the
arrangements and facilities put in place to
ensure the safe execution of the event

across all categories for over 65,000
participants.
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CHAMPIONS AT THE START LINE

HAYLE BERHANU LEMI ASRAR HIYRDEN ABDEREHMAN
TMM 2024 Winner (2:04:33) & Sevilla Marathon 2022 Winner
Eventrecord holder (PB2:04:43)

E BAZEZEWASMARE BELAY ABERASH MINSEWO BELAY
TCS Amsterdam Marathon .
2nd Runner-up (PB 2:04:57) U A A AU
JOYCE CHEPKEMOITELE SHITAYE ESHETE HABTE
E Fastest Women athlete at TMM 2025 Hamburg Marathon 2018 Winner
(2:20:17) (2:24:51)
Srinu Bugatha OLYMPIAN GOPITHONAKAL
TMM 2024 Winner (2:17:29) TMM 2023 Winner (2:16:41)
MAAN SINGH THAKOR NIRMABEN BHARATJEE
Reigning Asian marathon champion TMM 2024 Winner (2:47:11)
= ARATI PATIL SONIKA PARMAR
Winner of Coal India Ranchi
Runner-up TMM 2023 Marathon, 2024
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TATA MUMBAI MARATHON 2025

The elite athletes engaged with
the media, discussing their
strategies and race preparations
in the lead-up to race day.
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COMMEMORATIVE STRIKING
IOF THE GONGAT CSMT

Shri Chhagan Bhujbal, MLA and long time
supporter and TMM mentor; Dattatray
Bharne, Honourable Minister of Sports &
Youth Welfare, Government of
Mabharashtra; Anil Diggikar, Additional
Chief Secretary, Sports, Government of
Maharashtra; Adrian Terron, Head — Brand
& Marketing, Tata Sons; Ujjwal Mathur -
SVP & Country Head - India Business,
TCS; Naarayan TV, CMO, IDFC FIRST
Bank; Anil Singh, MD, Procam
International & Vivek Singh, Jt. MD,
Procam International were the first to
strike the gong.

A tradition steeped in symbolism, the
striking of the gong at the Chhatrapati Shivaji
Maharaj Terminus marked an auspicious
beginning, embodied gratitude, and
recognised the collective efforts that shaped
the marathon’s legacy.
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RATED WITH THE TRID

ENT: AFUN
TRADITION CELEB

The long-standing marathon tradition of
carb-loading wascelebrated in partnership
with our long-time hospitalitypartner, The
Trident. Our guests donned chef toques
andenthusiastically participated in a fun-
filled pasta-makingexperience.




A powerful celebration of resilience, change, and passion
unfolded as a distinguished group of trailblazers gathered for an
unforgettable evening marking the 20th anniversary of the Tata
Mumbai Marathon. Moderated by the esteemed TV journalist
Rajdeep Sardesai, the event was a melting pot of inspiration and
vision, featuring luminaries such as Sir Mo Farah, global athletic
icon; K Krithivasan, CEO of Tata Consultancy Services; Paco
Borao, President of the Association of International Marathons
and Distance Running; social activist Amruta Fadnavis;
mountaineer Kaamya Karthikeyan; TMM Legend Girish
Mallya; and Anil and Vivek Singh, the driving force behind
Procam International.

Each speaker embodied the spirit of change, sharing stories of
overcoming adversity, sparking transformation, and striving for
greatness. The evening reached a crescendo with an electrifying
musical performance by Kanika Kapoor, igniting the crowd and
leaving an indelible mark on all in attendance.

This milestone event was brought to life by: Tata, the Title
Sponsor; TCS, the Joint Title Sponsor; IDFC FIRST Bank, the
Associate Sponsor; Trident, the Hospitality Partner; Sony
Sports, the Broadcast Partner; GoSports Foundation, the
Empowerment Partner; and Initium, the Production Partner.
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Vijayaraghavan Venugopal
3 Hour 30 Min Bus

Ravi Golappagol
4 Hour Bus

Amit Makkar
4 Hour 30 Min Bus

OFFICIAL

Sudhir Anand
4 Hour 10 Min Bus

Satish Gujaran
4 Hour 30 Min Bus

Keshav Manik Tahla
3 Hour 55 Min Bus

Amit Bhattacharjee
4 Hour 15 Min Bus

Arti Agarwal
4 Hour 45 Min Bus




Vikas Chauhan Shingo Kuriyama Suman Ojha
4 Hour 55 Min Bus 5 Hour Bus 5 Hour 15 Min Bus

Gagan Buttan Sravan Dwibhashyam Rizwan Riaz
5 Hour 30 Min Bus 5 Hour 55 Min Bus 5 Hour 45 Min Bus




OFFICIAL

[/ALE MWARVATRIOIRN]

Sagar Patil
1 Hour 45 Min Bus

Sheetal Tiwari
2 Hour 5 Min Bus

Vani Subramanian
2 Hour 20 Min Bus

Manju Narasimha
1 Hour 55 Min Bus

Asha N S
2 Hour 10 Min Bus

Prakash Sharma
2 Hour 30 Min Bus

PACER

Sindhu Umesh
2 Hour Bus

Puja Jhunjhunwala
2 Hour 15 Min Bus

Sonu Agarwal
2 Hour 45 Min Bus




OFFICIAL

OP

Ayesha Mansukhani
50 Min Bus

Varsha Padwal
60 Min Bus

EINIO]I

PACER

Urmila Bane Dr. Bhumika Gupta
55 Min Bus 58 Min Bus

Dhwani Punjabi Anjana Satija
65 Min Bus 70 Min Bus

Neha Saraf
80 Min Bus




COMMUNITY
RHAPSODY

30 support stations were energized and managed by 21
runclubs and over 350 dedicated runner volunteers from
acrossthe country.

Anirudha Athani
ActivNRG Athletic Club, Nashik

On race day it's hard work, reporting at the water station
even before the runners

report to their holding area! Helping and serving water
to thousands of runners and earning their gratitude is an
experience like no other. We thank TMM for this
privilege and look forward to supporting runners next
year too!

Gurleen Singh

Running Roadies club, Bengaluru

As runners, giving up the chance to participate in
iconic events like the Tata Mumbai Marathon is not
easy. But it's a sacrifice we're proud to make. Some
might call it crazy to travel just to volunteer, but for
us, seeing runners achieve their dreams makes it all
worthwhile. The energy, camaraderie, and chance to
be part of their journey is truly rewarding.

Jesudas Pillai
Founder, TNRC, Mumbai

At TNRC, running is not just about finishing a
race—it's about building a community, inspiring each
other, and fostering a spirit of togetherness.
Supporting TMM 2025 through hydration points is
our way of giving back to the running community.

Manoj Shetty
StridewithGB

TMM is a unique high; whether running or serving the
runners' en-route. It's the one event where volunteers turn
up at 3 am without fail, driven by the spirit of
camaraderie and purpose. A true reflection of its deep
impact on the city and the nation. Truly, India's pride



GRIT &
GLORY

The coveted Procam Slam has become a key
aspiration for the running community, with more
runners taking on the challenge of completing all four
Procam feature races each year. The varying distances,
terrains, weather, and travel demand immense
commitment and discipline. This year at TMM, 620
runners completed all four events, starting their
journey at TCS World 10K Bengaluru 2024—a
remarkable 118% increase from last year.
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INDIVIDUAL WINNERS
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Run In Costume in the Dream run is a contest for the most
creativity dressed participants, showcasing different facets of
society, social causes and our rich heritage.

The contest was judged by true Creative Shape Shifter - Mr
Narendra Kumar Ahmed and Mr Dhimant Bakshi, CEO
Imagicaa.




GROUP WINNERS
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2nd Runner-Up: Cancer Patients Aid association - Anuj Dhuria and team




CHAMPIONING

INCLUSION AT
UAUZA MU /A

Race Day at Tata Mumbai Marathon welcomes individuals from
all walks of life, regardless of ability, age, or background. Filled
with vibrant energy, TMM celebrates inclusivity, providing an
equal platform to all. By partnering with various NGOs, TMM
encourages participation from diverse communities,
challenging societal perceptions, and fostering respect for all.

Its commitment to inclusivity is evident in the participative
'Champions With Disability' category. As the official 'CWD
Facilitator' of TMM, ADAPT enables participation and race day
experience for individuals with various disabilities in the 1.2 km
category, showcasing their strength, resilience, and
determination. This edition witnessed 1504 PwDs with their
buddies participate.

CWD Facilitator




The Tata Mumbai Marathon joined hands with ABBF (Event's P T lRre e
Inclusion Ally) in the year 2020 to encourage PwDs to participate Inclusison Ally BrFronn RaRRIFRS
in timed race categories, along with Allies from corporate FouNDATION

leadership, on an equal footing. The vision is not only to make
the TMM truly inclusive, but also to hopefully spur on other
marathons organised around the country to start making
marathons accessible and to take forward the dialogue of
inclusion. Adventure Beyond Barriers Foundation (ABBF)
works tirelessly to create opportunities for PwDs to engage in
sports and outdoor activities. The year (2025) marks the 4th
edition of this initiative, wherein 131 PwDs competed in the
Open 10K category, 7 PwDs in the half marathon race
category and for the first time 2 PwDs in the marathon race
category, along with their respective allies.

Inclusivity at the Tata Mumbai Marathon extends to celebrating the
wisdom and vitality of senior citizens through the Senior Citizens
Run, a race category supported by Adhata Trust as the event’s
Institution Partner. The 2025 edition saw 1892 seniors participate,
symbolizing unity and breaking age barriers.

Institution Partner






M E N Ist - Dinkar Mahale, Sagar Kashid, Bhiva Zite - 4:01:29
2nd - Umesh Uike, Suraj Dalvi, Abhijit Patil - 4:13:21

3rd - Akash Kisanrao Hajare, Akshay Mirgal, Haresh More - 5:00:07

....

i (1 g
WO M E N Ist - Komal Khandekar, Vrundawani Avhad, Arati Dudhe - 4:54:48
2nd - Aishwarya Khaladkar, Gauri Raut, Prajakta Tengale - 5:17:02
3rd - Dikshita Zanzane, Priya Ekanath Bhor, Aishwarya Pethe - 6:05:19






WINNERS
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TMM LEGENDS CLUB

HONOURING PATRONAGE

The Tata Mumbai Marathon Legends Club honors runners for
their unwavering dedication, sacrifices and spirit in completing
10 or more marathons. The Legends Club boasts 227 members,
from across India. Among the legends are the four remarkable
individuals who have completed all 20 editions of the event.

Girish Mallya

Mabhesh Salvi

Raj Vadgama.



The Champion Dinner brought the team together for a final
toast, marking a grand celebration of achievements and success.

The evening was illuminated by Sir Natarajan Chandrasekaran,
Chairman of the board of directors of Tata Consultancy
Services, who felicitated the four TMM Legends who have
participated in all 20 editions of the Mumbai Marathon.

The gala evening honoured the winners for their dedication and
performance, while the pacers are recognized for their selfless
support in helping amateur runners reach their personal best.




TMM 2025:

SeititingfaBenchimalilgin
Sustainable Event
Management

The 20th edition of the iconic Tata Mumbai Marathon witnessed a record-breaking number
of participants and proudly achieved zero to landfill status.

The organisers decided to adopt the sustainability principles proposed by World Athletics
and set out priorities in accelerating commitment to conducting events that are

sustainable.

Municipal Corporation of Greater Mumbai (MCGM), Stree Mukti Sanghatana, and Hasiru
Dala Innovations collaborated with the event to ensure efficient waste management.

Plastic usage was minimized. Participants were encouraged to carry their own water

bottles with refilling stations set up along the route.

Successfully processed over 13 tons of waste through recycling, composting, anaerobic
digestion, and co-processing.

Waste segregation at source was done ensuring efficient last mile waste disposal.

Branding material post the event was cut from the frames and repurposed into roofing
sheets for the benefit of families living in make shift shelters.

A special campaign at the Expo encouraging participants to donate used shoes resulted in
the collection of 90 pairs. These were donated to Maitrayana Charity Foundation, an NGO
who work to promote sportamong underprivileged girls.

Mist Blowers were deployed with the help of MCGM along the 42 km route to suppress dust
and improve air quality.

Surplus food was donated - 4,000+ bananas, 6,000+ oranges, and dry snacks were handed
over to Roti Bank, who distributed it to underprivileged children and patients.




Eco-Impact — due to

ZERO TO LANDFILL

CrR2l 199

Y

26,856 kg CO,e 242 m3

GHG Emission Avoided Landfill Volume Saved

SOCIO-IMPACT

65% of workforce

s
workers empowered ﬁ (o] ﬁ comprised women

400+ families benefited with
roofing sheets from repurposed branding.

WASTE PROCESSING BREAKDOWN
. . . 4

935 frontline waste

Wet Waste Food Waste 3.7
0 SRREEE PET Bottles 0.94
04° z
Oo Oo O eeseenses Plastic Waste 2.7
©_0 4 Dry Waste {
© o0 - Paper & Cardboard 31

. Others 2.9 %



. www.tata.com
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At TCS, we share this vision, leveraging
our expertise and resources to create
meaningful impact, on and off the racetrack.
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With you for the long run™ chungghggunm



= | IDFC FIRST
— Bank

ALWAYS YOU FIRST

— A strong mindset ensures
victory. A strong password
ensures security.

IDFC FIRST Bank encourages
safe banking practises #SafetyFIRST.

IDFC FIRST Bank supports your
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move your body, move your mind

You don't need to go far to leave it behind.
All you need to do is move with ASICS.

Get Race Ready With
ASICS Running Club, Mumbai

WWW.asICS.Co.in






RIDING CAN BE
AS CLEAN AS RUNNING.

Embrace the clean lifestyle with VIDA V2, the Electric
Two-Wheeler partner of Tata Mumbai Marathon 2025.

VIDA
# MAKEWAY Powered by Hero
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TMM 2025 | FUELLED BY NAYARA ENERGY

T
;i_:i.i Www.nayvaraenergy.com
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transforming for good Q FOUNDATION

EMPOWERING COMMUNITIES, TRANSFORMING LIVES AND
FACILITATING NATION BUILDING.

We're helping lay the foundation for a
better India by contributing to children's
education, women's empowerment,
nutrition, healthcare, environmental
protection, grassroots sports, and
animal welfare. We're happy to serve
the country in each of these spheres &
many more so that we can add to
India’s progress even maore.

5 imin

Scan the QR code
to know more.

Partner with us to make a difference together.
Write to: contactus@anilagarwalfoundation.org

SOCIAL CONNECT PARTNER

, Tﬂ'l'ﬂ

#RUNFORZEROHUNGER

For every kilometer that you run, Vedanta will contribute a meal on your behalf ! o ﬁr, .ﬁ.THth
to nourish a child and feed an animal through Anil Agarwal Foundation.



Running With Mumbai Since 2004

TRIDENT

T AABTRI P
‘SEEAL .
AR LARRRE il
L T s »
Tl _‘li
- - ' F
& ' LALLS - %1
v e 1 e
'..--"'"r'_.,- L
Lk B ek | ke
e, ;e
/‘fa e
* |
= <

G . e
P AT .
= ol "‘i"‘l!f A
. i # o= g
: o
; 4 L
o _.,"_-»:_I_{.-: e
: ~

Trident, Nariman Point, Mumbai has been the official Hospitality
Partner of the Mumbai Marathon for 20 years in a row. We look
forward to the opportunity of hosting the participants at our TRIDENT

iconic hotel on the Queen's Necklace at Marine Drive, yet again! Narinarn Point, Mimbel

+91 22 6632 4343
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SOCIAL IMPACT. DONE RIGHT.

United Way Mumbai is a non-profit organization working in urban and rural communities across India
to identify and implement the most impactful solutions to community problems. We work closely with
a network of 500+ NGOs and a large number of corporates for their CSR programmes, employee giving
campaigns, and community impact projects. This includes designing CSR policy and strategies, due
diligence of NGO partners, programme implementation, employee volunteering, impact assessments,
and financial and programmatic reporting. By working collaboratively with our partners, we build
coalitions that advance research-based strategies, invite individuals and organizations into meaningful
action, and advocate for lasting social change.

OUR IMPACT

500+ 300+ 1200+ 970+ CRORE 1,00,000+ | TRUSTED PARTNER
NGO's network | Corporate | Mo, of projects | Invested in community | Individual Of government
pan India partners | Implemented development donors and civic bodies

tel: 4912269523100 \"v UNlTED WM'

contact@unitedwaymumbai org w Mumbai

www.unitedwaymumbai.org
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Adhata Trust works to foster an Age-Inclusive and Empowering Ecosystem by promoting
Holistic Health and Well-being for Seniors Along a Continuum of Care; ensure seniors
have access to comprehensive health resources and services across a continuum of care
from daily Holistic Well Being Centers, to Day care centers, and a long-term residential

care in our Old Age Home SwaranRaj Nivas—empowering them to live healthier, more
fulfilling lives.

"

COMMUNITY
OUTREACH

r FEW OF OUR HOLISTIC ACTIVITIES N

INTERNATIONAL

JOIN THE CAUSE

www.adhatatrust.org e team.adhatatrust@gmail.com e +91 93268 16529
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*“)  onthe fast track
U since 1972,
Continuing to
work towards
a disability
Friendly Nation.
Happy to be the
facilitator for
the Champions with
Disability Race
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inclusion ally

U N I I E D we celebrate more than another event.

We celebrate the tired legs, the racing hearts, the enduring spirits.

The aches and the smiles. The personal bests and the collective
triumphs. The moments that turned one race into a million
embraces. We celebrate the warriors, the believers, the determined.
We celebrate you. The early risers and the night owls who ran. The
sprinters and the strollers. The seasoned runners and the first-time
joggers. The young hearts and the old souls. The dreamers,
the supporters, the cheerers. Heck, we’ll even celebrate the
nayasayers. Because you prod us on in our journey of inclusion.
We celebrate the ones who ran with their eyes and those who saw
with their hearts. The wills that broke barriers,and the courage to
show empathy. Every drop of sweat, every breath of hope, every
story of courage,and every badge of honour. We celebrate them all.
The laughter that was shared. The friendships you forged. The lives
touched. The confidence created. The stereotypes shattered. The
tears of joy. The feeling of belonging. Every volunteer. Every
teammate. Every individual from the organisers. We celebrate also
the fact that while we ran in Mumbai, some children in Kashmir
walked for the first time in their lives, thanks to the funds raised, and
to the people who helped raise those funds. So it’s not just some run,

not just some event. It is the inherent strength, the deep kindness of

the human spirit that w E C E I. E B RAT E )



Sports Goods Partner

g asics

Energy Drink Partner

YasT&UP

Hospitality Partner
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TRIDENT

Nariman Point, Mumbai

Telecast Partner

BOMNY

SATRTS I

Institution Partner

Title Sponsor

TATA

Hydration Partner

Bisleri

Fuelled by

o

NAYARA

ENERGY

Print Partner
THE TIMES
OF INDIA

Medical Partner

ASIAN &

HEART INSTITUTE

Saving Hearts, Touching Lives

CWD Facilitator

Associate Sponsor

Electric Two Wheeler Partner

VIDA

Powered by Hero

Social Connect Partner

= vedanta

Radio Partner
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Philanthropy Partner

) UNITED WAY
w‘ Mumbai

Inclusion Ally
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Joint Title Sponsor

TATA

CONSULTANCY

SERVICES

Indian Railway

Supported by

Supported by

Supported by

MSRDC

Indian Army

Promoted by

,ROCANA\M

Under the aegis of

Mumbai Police

Supported by

T

Indian Navy
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